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l. 命 ■ml
Describe h short:

(i) 囀Ч lく ¬日勲

0●eCt市es OfCo―unlcation

(iり  前

Marketing

(ili)編 製qoR¬ 載阿

0可eCt市es Ofconsumtt behaviour

〔v)1漱ヽ 耐

Letter press printing

(V) 。Ч lヽ HlSu

Co― unlcation model
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Defme Co―umcation.ExPlaln itS basic elements.

椰騒奇食wΠ希
―

希爺 t奇 薇 l

Write aboutthe evol■ ion ofadvertising in hdia.

What do you rxrderstand by consumer

influence consumer behaviour.
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behaviour ? Write about the factors which
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5。 雨 諭雨ふ面漏 脚 πRl前爺ミ?ョ蒔Tttw哺 |

Today which is most popular printing technology?Explain it with diag― 。   (6■6b

6. 含可 13辰R可雨含 :

Dircrentiate between the fouowing:

〔)揃 囀枷田

Advertising and Marketing

① 訥蔽 ゛赫 素

orsetand Ga― panting (“

7.稀ゴ和 爛ЧRI滝請諭 H《含詣順1輸阿爺
―

l

Explain the comlnllmcation process with the help ofthrec colnallllucatioll models.(12)

8.楡 颯 哺 う満
―

!

Explain Gra―e printing process with di卿 。             (12)


