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fuifa o 392 [SAftreraw 37 : 60
Time allowed : 3 Hours] [Maximum Marks : 60
e () FHEAATIRET S

Note : There are three sections A, B and C in the paper.

(ii) B CH v G 1 & T4 10 9T % IR ST | IF YT T 3 H 8 TG
G4 10 97T TGHE THR S To71 % 8 |

Answer all the 10 parts of the question No. 1 in section A. Each part carries
one mark and all 10 parts have objective type questions.

(iii) Q7T 3 8 I 7 @ fhg1 6 Fv7 & IR FTT | IAF I97 3 3 F 8 T
7T 5 157/50 Vsl § IR 19T |

Answer any 6 questions out of the 8 questions in section B. Each question
carries 3 marks and to be answered within 5 lines/50 words.

(iv) QFT @ & 6 g9 4 @ gl 4 351 & I T | FAF T9 8 HF B & ¢F
57T 15 o7754,/150 Freg] 7 I g |

Answer any 4 questions out of the 6 questions in section C. Each question
carries 8 marks and to be answered within 15 lines/150 words.

(v) T% QFH & Gt I H) FHAR T 1 & B |

Solve all the questions of a section consecutively together.
(vi) @ aTTai A 3R g7 B IR 7 3 srgare & A= 8 |

Only English version is valid in case of difference in both the languages.

ARE - T
SECTION - A
1 () dae T s yge 3 8

(a) Safaes fasea (b) " THIH
(c) formmem (d) IwdE aft
The key components of the promotional mix are
(a) Personal selling (b) Sales promotion

oy (¢) Advertising (d) All of the above
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(i) Toauom & aeqd Fmfara T Ug <l ke wifier Bt 2 |
(a) W (b) SR
(© Tz (d) TR
Marketing involves the process of moving goods from producer to
(a) Market (b) Consumer
(c) Distributor (d) Wholesaler
(iii) et AL T gcarqut firent et @ |
(a) Ood TANH (b) A AT
(c) STRW HAThieT (@) fean e
Tele-marketing plays an important role in .
(a) Sales promotion (b) Campaign planning
(c) Direct marketing (d) Media planning
(iv) Safeaes fosma o H-TA B ¢ |
(a)  shar-Torshar (b) Tmfa-same
(c) Sae-feeisge (d) T wot-famtar
are face-to-face in personal selling.
(a) Buyer — Seller (b) Manufacturer — Product
(¢) Product — Distributor (d) Adv. agency — Manufacturer
(v)  IeTE ST T &1 bt T1e 3 Sienta ST R 7
(a) ufsaferd (b) TH THIIA
(c) et (d) T8 F I
Product sampling comes under which medium ?
(a) Publicity (b) Sales promotion
(¢) Media planning (d) None of these
(vi) SETEh 7 WUl s R |
(@) Tewom (b) ifean wnfim
(c) (d) 3SYUH H Y HIE &
Public relation has an important role in :
(a) Marketing (b) Media planning
(c) Budget (d) None of the above

(vil) W &1 Afrfrem SR % faeat ) et s W g ?

(@) e rferfam (b) SHTH T
(© T T A e T (d) ¥ & HIETE
Which Act provides protection to trade marks ?

(a) Consumer Act (b) Trade Mark Act
(¢) Drugs & Magic Remedies Act (d) None of these
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(viii) forgTTa =1 Te@ B wEy fomo 2

(a) WieR (b)
() wfiepa (d)
The smallest form of advertising is
(a) Product (b)
(¢c) Classified (d)
(ix) .30 9. 1 Adew 2
(a) UIge ATH THILH (b)
(c) Hige 3Tk w=S (d)
What does P.O.P. mean ?
(a) Point of Promotion (b)
(¢) Point of Purchase (d)
x) A e % Tgcaqul AT B |
(a) Tt Tfifan (b)
(c) Tieifsam (d)
T.V. and radio are important medium of
(a) Electronic media (b)
(¢) Print media (d)
A — &t
SECTION - B

2. “femue veg it AT W |
Explain the term “Marketing”.

3. e fouue o8 wed @ 2
What is Direct Marketing ?

4. ol YUNH % I HE 13 ?

What are the main functions of Sales Promotion ?

5. forqur o ST B YR TR ?
What is the role of Public Relation in Marketing ?

6. T % S Taga i Haw # sred BT |

Explain in brief about the legal aspects of Adverti
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HRE

advertising.

Display

Corporate

qige 3% e

3T O HIg T

Point of Product

None of these

SEReE A

dt.3m. .

Direct mail

P.O.P. (1x10)
3
3
3
3

sing. 3

P.T.O.
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7. Teuwt fammom (wemadt fomma) e g 2
What is Display Advertisement ? 3)

8. Tommum # serifes difsa s @ 7
What is Electronic media in Advertising ? &)

0. T ¥q Freh SRR TR et v 3 a3 9 i warew |

Describe in brief about any popular direct mail media for advertising. 3)
JwA —
SECTION-C
10.  fgum fysror < faftr=r wenrth <t foream & same i |
Explain in detail the different types of Marketing Mix. )

11.  <afaes fosha % Tew v o ) R @ gwemsu |

Explain in detail the importance and advantages of Personal Selling. 3)

12. TS S Toeoe & @ Tiefes o 2 8, sren e |

What are the economic benefits of Advertising to Society ? 8

13. < forsrom i festmen shid T sl foaiet w6t e & v s =nfed 7 s fEmw
e H |
Should legal restrictions be kept in mind while designing advertising campaign ? State
your views. )

14, fersmm &g fiie wifean arezmt < o i forega sren =t |

Explain in detail the advantages of print media for advertising. 8)

15. fommoe <6 geheran A fefee fifemn F Jrmem ) ausmsu |

Explain the contribution of digital media in the success of advertising. 8)



