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ADVERTISING DESIGN -1
frifa g 39 [3ATtreha™ 31 : 60
Time allowed : 3 Hours] [Maximum Marks : 60
A () FAEANTIFEAY T H G
Note : There are three sections A, B and C in the paper.
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(i) QFIT T I T T 1 F G110 YT 3 IR AT | I% 5T T HF 1 8 T

G 10 577 TGS THR S T & & |
Answer all the 10 parts of the question No. 1 in section A. Each part carries
one mark and all 10 parts have objective type questions.

(iii) B & 8 yoA B @ Pt 6 Yo & IR AT | FEF 59T 3 34 1 B 0T

$97 5 SI13/50 Freel § I GI1o7q |

Answer any 6 questions out of the 8 questions in section B. Each question
carries 3 marks and to be answered within 5 lines/50 words.

(iv) QT @ F 6 T 7 @ 8T 4 F7 & IH GT | I=F I97 8 3% H & T

v)

FTHT15 &157/150 visgl 7 3% Sforw |

Answer any 4 questions out of the 6 questions in section C. Each question
carries 8 marks and to be answered within 15 lines/150 words.

Y% QFIT & Yt Fo71 %1 FHIR T G1Y 57 Hiford |

Solve all the questions of a section consecutively together.

(vi) @ aTTaT § Si 87 @ a7 3 srger & A= 8

Only English version is valid in case of difference in both the languages.

ARA - T

SECTION - A
freferiea fommom s e T 2
(a) SRR (b) e Bfg fmim
(c) ST (d) T FuRm
The following is not a function of advertising :
(a) Information (b) Brand image building
(c) Persuasion (d) Pricing
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(20f4) 1130 .
& <t fasimoe fopar smar 2
(a) HifE T W (b) 3Tt 93 dO W
(c) <hael HIARE T T (d)  <heret GrHTIHeh TR T
T.V. advertising is done on a :
(a) Limited scale (b) Mass scale
(c) Corporate level only (d) Societal level only
T.371%.21.1. AiSe o qgd 3TYATS S areft Ifspan w1 3ifam =0 8
(a) @ (b) &=
() =B (d) & IS o T
The last step in the process followed under the AIDA model is
(a) Interest (b) Attention
(c) Desire (d) None of the above
frefearfiga o @ o o1 weh gream 7€ R 2
(a) AR (b) &
(c) THH Bid d) 3T
Which one of the following is not a medium ?
(a) Leaflet (b) T.V.
(c) Conference Hall (d) Internet
fferiaa o & i a1 veg Areay (Hifgan) @ wefuq 7di 8 2
(a) UEd (b) FER
(c) 2= (d) 3TSTER
Which of the following is not a media-related term ?
(a) Reach (b) Circulation
(c) Table (d) Outdoor
PRGR I AUR
(a) TUURE T T BT T (b) TS T Fee! ThIMT
(c) U WA 3R et af (d) TR aufi

Example of USP are
(a) Usage of clove in a toothpaste (b)  Quick cooking of noodles

(c) Fill the petrol and forget (d)y All of the above
% for fersmmom <) armfa i R

(a) IS (b) SN YIRS

(c) fame () (a) H (c) A

Advertising for is not allowed.

(a) Liquor (b) Washing powder

(¢) Cigarette (d) Both (a) and (¢)
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(viii) GHTITTS o fagm 1 Sfem e g 2
(a) U (b) T WET
(c) THHE (d) 3T 8 HIS TR
The advertisement of newspaper has a life span of
(a) Oneday (b) One month
(¢) One year (d) None of these

(ix) Torshl 3 gfEenivn @, fagmoi i rarwaear gidi 8
(a) FohET o ferg (b) fershi sigr & ferg
(c) forshl & et = form (d) A HETE
From the perspective of sales, advertisements are required for
(a) forloss (b) increasing sales
(¢) decreasing sales (d) None of these

(x) T aume & o
(a) IR | (b) TTEESH T |
(©  (2) 3R (b) Tl (d) SRI H H B T
For society advertisement is —
(a) harmful (b) profitable
(¢) (a)and (b) both (d) None of the above

Y —
SECTION-B

2. Tasoa wsiEh o gemTers favm @ 2

What is creative department in an advertising agency ?

3. T fosmam 3k Sehifasm fasimom o 9 3T g ?

What are the differences between Print advertising and Television advertising ?

4. HHTS 3N EER Shem § fagmee & new W e |

Write on the importance of advertising in society and our life.

5. U fago woH T R ?

What is an advertising agency ?

6. T Foa Tl Tk SeiTEe o Qi - g yftreetd fd 8 7

What are the main roles that an advertising agency plays for a client ?
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7.

10.

11.

12.

13,

14.

15.

Ueh fISITOH TSt § TETcHeh foram o1 R &M 8 7

What is the function of creative department in an advertising agency ?

fersTom woielt o ke sy fawm i Ha d gogsy |

Explain in brief market research department of an advertising agency.

ferstra= b1 afarsy forfe |

Write the definition of advertisement.

e —
SECTION - C
R & el <hl s TR & HIR |

Explain the types of advertising in detail.

T forsiTee wett <6t yfirent 3t et s & 2

What are the roles and responsibilities of an advertising agency ?

fosmam ) 3 w famm @ fafey |

Write in detail on the origin of advertising.

Frferfaa = amems -

(a) s favm

(b) g fosma

Explain the following terms :

(a) Media Department
(b) Transit advertising

T oo T H TTges S fawm S ® gEar A R 7

What is the importance of Client Service Department of an advertising agency ?

fosmaa & fore & @1 hifear g & - feftest =1 e 72 =i 2

Which media is better for advertisement - digital or print ? Why ?
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