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Time allowed : 3 Hours] [Maximum Marks : 60
AT () YHEAATIRAC g id

Note : There are three sections A, B and C in the paper.

(ii) QF TH g7 geFr 1 & g4 10 97T & I A0 | g YT U 3% F1 8 T
G} 10 9T FGIHE FHR & Fo71 & 3 |

Answer all the 10 parts of the question No. 1 in section A. Each part carries
one mark and all 10 parts have objective type questions.

(iii) QFIT & F 8 F¥71 § @ fobgl 6 Fv1 & I Sorw | Fedes Fv7 3 3 H 8 T
§9%7 5 T159/50 YIsgl 7 I/ A7 |

Answer any 6 questions out of the 8 questions in section B. Each question
carries 3 marks and to be answered within 5 lines/50 words.

(iv) QET G136 971 7 G 8T 4 F991 & IR T | T T97 8 3 FT 8 vF
SHHT 15 S137/150 31551 § IR 2w |

Answer any 4 questions out of the 6 questions in section C. Each question
carries 8 marks and to be answered within 15 lines/150 words.

(v) FAF QI F G F1 &1 FHEIR T Gre §F Hiord |

Solve all the questions of a section consecutively together.

(vi) g1 GTII3 B 3R 517 %1 1T 7 37t sgare S ar=r 8

Only English version is valid in case of difference in both the languages.

AR -
SECTION - A
. () UERTH PIETRIRE

(a) UH-HRfg (b) Temmita
(c) Fr-wmffa (d) I meft
Communication is a/an process.
(a) one way (b) two way
(c) three way (d) All above

(10f4) P.T.O.
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frfetfeaa 9 @ o @ fomm i fasiwa & 2 2
(a) YT Tty (b) STISTeh <l Tg=H
(c) v 1w (d)  =AfeT
Which of the following is not a feature of advertising ?
(a) Paid activity (b) Identified sponsor
(c) Visual or oral (d) Personal

AIDA H=f¥d il 2

(a) TS 3R SaeTvHe Tefame

(b) TR et feamer o

(c) Tleys 3nftdl esifaen wetane

(d) TRH R TtEH rfife

AIDA refers to the

(a) Attitude Interest Development Achievement
(b) Attention Interest Desire Action

(c) Attitude Integrity Directing Achievement
(d) Attention Integrity Direction Assisting

=g i Sfad S 379 A & o IR @ e S daE s war R, W
e AT R |

(a) TEH (b) kel

(c) Zusiar (d) 3o Tt

Any individual who purchases goods and services from the market for own use is
called a

(a) Customer (b) Purchaser

(c) Consumer (d) All above

T forar 3 ws-we e €

(a) uiEr rfufe=my (b) I rffa=mg
(c) Twfq ANfI=TE d) Tug frfe=mE
The parents and the siblings are the part of

(a) Family orientation (b) Inspirational orientation
(¢) Opinion orientation (d) Group orientation
T, -0 3T ATY 3ETe0T &

(a) 9= (b) wiefspan

(c) TIE=IH (d) GehciteRtur

Letter, E-mail and Telephone are examples of —

(a) Message (b) Feedback

(c) Medium (d) Encoding
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(vii) U.S.P. 1 901 AT &
(a) Ihrede Sfem diewe (b) IfTe Ted THRH
() e afer farsiom (d) FfaEe afam e
Full form of U.S.P. is
(a) Universal Selling Product (b)  Unique Sales Promotion
(c) Unique Selling Preposition (d) Universal Selling Principles
(viii) et sl <61 T, STEd 3 AR TR g e T R
(a) HEpI (b) 3T
(c) SUS (d) <hHa
is one of the most basic influence on an individual’s needs, wants and
behaviour.
(a) Culture (b) Product
(¢) Brand (d) Price
(ix) T g ?
(a) TER (b) Tershar Tadq
(c) YTaM ! TE T wER (d) AT
What is advertising ?
(a) Publicity
(b) Sales promotion
(c) Paid Non-personal communication
(d) Propaganda
(x) UH e ol o W SIeAT R |
(a) wEEH (b) W
(c) TEN (d) wfafsean
A connects sender to receiver.
(a) Medium (b) Noise
(¢) Communication (d) Feedback (1x10)
Y —
SECTION -B

). fafeq aiwo e g ?

What is written communication ?

3 gure H fmTE h a W @ ?

What is the importance of advertising in society ?

4, IYYIET AAEL TR ?

What is consumer behaviour ?

(&)

3

&)
P.T.O.
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5. Tosmam =t fenfya i3

Define Advertising.
6.  3A-ITcheh TEIT FAT R ?

What is Intra-personal communication ?
7. IuvIER S TR 8 i st € 7 aHaed |

How does advertising benefit the consumer ? Explain it.
8. EEINUIFAR ?

What is communication ?
9. oI 1w y@ S A AT R 7

What is the main objective of advertising ?

= -6t
SECTION - C

10.  EwIoT SfshaT SreRd SR 2, $9 ¢ o |

Communication process is a continuous process, how ? Explain.
[1. 3uxlerT =g 1 Feife 0 amt awi 6 sren S |

Explain the factors that determine consumer behaviour.
12, forsmom & fmfar qon Susiiedt ot R ey 89 § 2 samEd |

What are the benefits of advertising to the manufacturer and consumer ? Describe it.
13. oo & 39vier Seren <61 a0 a1 2 7 Sy |

What is the importance of consumer behaviour in advertising ? Describe it.
14. oz % 2wl ! awemsd |

Explain the objectives of advertising.
15. 9N 5 WhRT o GHETE |

Explain the types of communication.
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