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ADVERTISING DESIGN-1V

a3 9 [Aftrehaw 31 : 60
Time allowed : 3 Hours] [Maximum Marks : 60
A () YH-EFAATEEAG S/

Note : There are THREE sections in the paper A, B and C.

(i) VFTCT TG F G 10 9771 % IR FIAT | T 57T T 3% H7 & ¢
a4} 10 977 FGHE FHR FH T FE |

Answer all the 10 parts of the question No. 1 in Section A. Each part
carries one mark and all 10 parts have objective type questions.

(i) RTS8 I971 7 @ 1557 6 T & IR JT | Feie F97 3 3% H1 & T
5% 5 18T /50 Weg] A 3R ST /
Answer any 6 questions out of the 8 questions in Section B. Each question
carries 3 marks and to be answered within 5 lines / 50 words.

(v) BT H S 6 T A @ FogT 4 T 3 I GG | AT T 8 3% B & T
577 15 8T / 150 Fegl § o1 2Horg |

Answer any 4 questions out of the 6 questions in Section C. Each question
carries 8 marks and to be answered within 15 lines / 150 words.

(v) T QI & G 371 %) FHAR T 1§ Hord |
Solve all the questions of a section consecutively together.
(i) @ T 7 SR 817 %) Rl 7 3 e S A 8

Only English version is valid in case of difference in both the languages.

A|A-T
Section — A
1. () oafemd fasre e matta? ?
(a) ITSICHET TSN (b) safRITd T W
(c) ST gt (d) SYUE T A HIE A

On whom is personal selling targeted ?
(@) On Indirect Communication  (b) Person to Person Contact
(¢) Both of the above (d) None of the above
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(i) e iR 99 gE gt 8 99 Gleer G

(a) 3UTE AT T (b) THM ISR

(c) ITITIHAT 1 THET (@ Guran e

The buying process starts when the buyer identifies a

(a) Product or Service (b) Shop or Market

(¢) Need or Problem (d) Money or Status
(iti) Tarsmom o fE wepr & 3rdiet Suge Bl 8

(a) THHIHS A (b) THRITH A

(c) s e (@) Iwed ot

Which kind of appeals are used in advertisement ?

(a) Negative appeal (b) Positive appeal

(c) Moral appeal (d) All of the above
(iv) EEpid, GrTiors o 31t wex Fg T wlig 3R 8w § |

(a) 3l Rafa (b) uitRfas= yaE

(c) 3 fmig (@ it

Culture, Social class and reference group influences have been related to
purchase and

(a) Economic situations (b) Situational influences
(¢) Consumption decisions (d) Physiological
(v) Tdres, 3aveE wd Se-vi feper forgmom # amfirer € 2
(@ i o (b) wma fasmo=
(¢) 3= fasma= (d) TH-Tar fagmE
What kind of advertising involves kiosks, events and trade shows ?
(a) Print advertising (b) Outdoor advertising
(c) Indoor advertising (d) Public service advertising
(vi) T BIT oG o7 2, S J9-U9 W R g 2 |
(a) S (O IRACEIEE
(c) d=EmsE (d 3-7a
advertisement is a small, graphic link placed on a web page.
(a) Banner (b) Print advertisement
(c) Website (d) E-mail
(vii) T =T % i 3 fore e & & fopm wame 6t smarvsd 8 & ?
(a) ST (b) AsEH (BifET)
(c) @l (@ sEf
Which of the following resources are required to create a blog ?
(a) Domain Name (b) Hosting

(¢c) Content (d) All of these
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(viil) T & B 91 geee-Hfsa S aem TE E 2

(a) 37 (b) T Hifen
(c) Tae™ (d) d=ETEE
Which one is not a medium of Internet Media in following ?
(a) E-mail (b) Social Media
(¢) Envelop (d) Website

(ix) Torm wpm =hY e - fen 2 < Tigdt e 3= At © o ATgd A1 Hegdait bl
1 3T e 2 | RraE BIeTE %1 U S Uk ang | e S g 7
(a) THETA U oA (b) Eig-meE UfasE feen
(c) 23t ufmsm fpem (d) VFX¥fmeA fhen
Which type of animation film uses puppets or models made of clay or other
materials that are moved & photographed one frame at a time ?
(a) Traditional animation film (b) - Stop motion animation film
(¢) 2D animation film (d) VFX animation film
(x) Ten frwfor Sl SR ® ¥ g R 3 gafid R ST € |
(a) WES FHewh (b) I B
(c) 3cTEH UREh (d) Teer-%
Film production schedule is normally created and managed by the
(a) Assistant Director (b) Casting Manager
(¢) Production Assistant (d) Film Crew (1x10)
YA — ot
. Section — B
2. F- AR § 3779 AT TS B ?
What do you understand by Buying motives ? 3)
3. faft T srher & am fafed |
Write the names of different types of Advertising appeals. A3
4. TSR U Giepioe godl § w g B 7
What’s the relation between Advertising & Cultural values ? 3)
5. o o % aR A gew § fafed |
Write short notes on Internet medium. A3
6. URAY U STTHIAE ?
What do you understand by Portals ? A3)
7. 3T % Ena § ‘sl o F ST g ?
What’s the importance of ‘Blogs’ in today’s time ? 3

P.T.O.
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8.

10.

it

12

13.

14.

15.

Wi %y U & 9R 4 gHesd

Explain about stop-frame animation.

Rrsrae fren fmfor 3 e o9 &l WId FE I FRE DA AE ?

Which are the major factors affecting the Budget for producing Ad. Films ?

AR — @
Section — C

NTE-TeTe 3T9iel fehd= TR hl Bidl & 7 THemsy |

How many types of Emotional Appeals are there ? Explain.

Tasoa o Afaerdr & SR H SeEw gizg e |

With help of example write about ethics in advertising.

faftr= yepr ) Seasm % TR H fmr @ fafed |

Write in details about different types of websites.

TR T % SR 1 3eTR Hivd gHesd |

Explain with example about Viral Advertising.

Tl wer & UiyE & R 8 foear @ fafigd |

Write in details about different types of Animation.

farsmroe frem fmtor 3 forg wamTerss w6 == it & @ Twsnsd |

What'’s the role of creative strategy for making an Ad. film production ? Explain.
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