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COPY WRITING-II
Frutfa w3 W) [Sfrhad 37 : 60
Time allowed : 3 Hours] [Maximum Marks : 60
Fe: () FHEFAATIRTY A drE
Note : There are three sections A, B and C in the paper.
(i) QFIT CH T G 1 & G 10 91T F IR AT | IAF T b 3HE H 8 TG
G 10 977 TG FHR & Te7 F & |

Answer all the 10 parts of the question No. 1 in section A. Each part carries
one mark and all 10 parts have objective type questions. ‘

(iii) T & & 8 gl 4 8 fo5el 6 Tl & IR G | IAF I 3 3% H 8 U
37T 5 15/50 Vsl H TR ora |

Answer any 6 questions out of the 8 questions in section B. Each question
carries 3 marks and to be answered within 5 lines/50 words.

(iv) T @ F 6 T A @ gl 4 FI & IR GIT | T 597 8 3 H 8 0
5§71 15 &7157/150 ¥rs5) 4 IR G1o1q /|

Answer any 4 questions out of the 6 questions in section C. Each question
carries 8 marks and to be answered within 15 lines/150 words.

(v)  TRF QT & G T ) FHHAR TF A1 5 il |

Solve all the questions of a section consecutively together.
(vi) G TS 7 7R g ) T 7 S igare & A 8 |
Only English version is valid in case of difference in both the languages.
VWA - T
Section — A
L () ST SR fee # foRE e ol RS o I foha ST | 7
(a) o IR uTeH TR (b) TS Y AT
(c) BTN TEH (d) THTa
Usually what type of headline is used in newspaper advertisement ?

(a) Long and descriptive phrases  (b) A incomplete sentence
(c) Short and to the point (d) An address
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o8 @ i o e Hifem g 7

(a) O (b) Feufded wedHifea
(c) TS a1 T @) sfean fe

Which of the following is a print media ?

(a) Magazine (b) Interactive multimedia
(¢) Animated GIFs (d) Audio clips

frerferaa # @ i fie Hifean fasmm w1 qe &l & 2

() oo (b) s e

(c) et Hidt (@) s

Which of the following is not an element of print media advertising ?
(a) TIllustration (b) Headline -

(¢) Body copy (d) Audio

el % e i wEfen s ymefis @ R R

(a) Hied s o foTg (b) U feuimea s o fow

() IURHIFFUAHBAC  (d) WISH BT HARSH H & Y
What is the primary goal of copy writing for posters ?

(a) To sell beauty

(b) To create a design

(¢) To give information of the product

(d) To entertain the reader

2ife fersoet <5 fore fFtferfiga @ @ i w1 &ift TRfén s A e | 7

(a) ©IE IR Gt wewr (b) TSTer 61w

(c) i gl (@) W H A HE TE

Which of the following is not an element of copy writing for transit advertising ?
(a) Clear and concise message (b) Use of Jingle

(¢) Both the above (d) None of above

weh et fife whfean fergmom it 2

(a) <IhH1hl STaCT T TR ST

(b) hael ITE IT BT T LI Shiegd AT

(c) 3MNu=iih Aeft o weH

(d) 38 TR & fore S ifda gefent & g wiaeafa & |

A effective print media advertising copy is

(a) Use of technical words

(b) Only focusing on the product or service

(¢) Writing in a formal style

(d) Writing in a way that resonates with your target audience
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(vii) S ot % fere epidt wrHifa o1 e R A @ 7

(2) WA HewT o o ferg

(b) e JeTd S o forg

(C) U T8 3N TrHIEh Hey T i o feTg

(d) TS STl 3cd=1 i o [T

What is not a goal of copy strategy for TV advertisements ?
(a) To give a misleading message

(b) To increase customer engagement

(c) To communicate a clear and compelling message
(d) To generate brand awareness

(viii) TTSE 3% TSI T IETEW HIA A8 ?

(a) TR (b) THE
(c) e QHl (d) Ul | 9 IS AR
Which is an example of point of purchase ?
(a) Dangler (b) Show card
(¢) Both ofabove (d) None of above
(ix) BN fordk fore g HTdt T SN BT =Ml 7
(@) ®hwa ) FrgE
(c) Ul gl (d) I T H HIE AR
What type of copy should be used in a Hoarding ?
(a) Short (b) Detailed
(¢) Bothofabove (d) None of above
(x) ﬁmﬁ%aﬁqmﬁﬁéﬁqﬁmwwqﬁ% ?
@ T | ) |
(c) =Y (@) Sfeenfiramd 37K 3uER
Which of the following is not a type of sales promotion advertising ?
(a) Coupons (b) Rebates
(¢) Relations (d) Contests and gifts (1x10)
Yo -t
Section — B

5 R e fmoet % fore it iRl e T e o et T e fopen St =R 2

What factors should be considered when deciding a copy strategy for print media

advertising ? 3)
3. arEem it ufe e 6w S R 2

How the Newspaper and magazine advertising copy different ? A3
4. o s e ot R i % e @ 7 e § e |

How are images and graphics elements of advertising copy ? Explain in brief. 3

P.T.O.
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5. ST 319 S 1 Tope Icqre oY ITTavTehdl 8 Ul Hidl 8 ?

How do copy writers create the need of any product through their copy ? A3
6. 2t 3R Mt o % o Hift a8 7
What are the elements of copy for TV and Radio advertising ? 3)
7. fosh dada St % TEe 31 TwE % 91§ ey |
Write about the importance and impact of sales promotion copy. A3
8. Tr-fiie Hifean wdt & o & dea foshl Hl srera § 7
What elements of non-print media copy enhance sale ? 3
9. “Tares WRA e w ol AR 3T wsgi | fTRe |
Write in your words three slogans on ‘Swatch Bharat mission”. A3
9 —
Section — C
10. 9IS AT TS forsTae <hidt sht Suger IETaXvl o |1 THSIST |
Explain point of purchase advertising copy with suitable examples. 3)

11. 3T9% g1 &1 & 1 @ T U 9 fosmae s 6 sid) o) 09 visd) § oI
S 3R T8 AR =1 TNl & 7

Explain in your own words an effective advertising campaign you have seen recently

and why did you find that campaign effective ? )]
12. Uk awet femoet 1fmm & ford a0 arat it it atravers 8 7 amemsy |

Why do we need good copy for successful advertising campaign ? Explain. ®)
13. it o ufent & St & 37 forled |

Write the difference between hoarding and magazine copy. ®)

14. W@iﬁﬁﬂﬁﬁﬂ%%ﬁﬁ%@%@ﬁ ? IR TRV o 1 FHSATST |

How would you write advertisement cbpy for a consumer durable ? Explain with
suitable example. ' 8)

15. oo i o et o o Hifvre |

Describe the objectives of an Advertisement copy. ®)




