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PROFESS10NAL STUDIES_11

tb' (i) yqqrf,itMa #rCffirf+ sa{Affi t

(ii) dr.6 yEr 6 sql qnl 61 6rtdq 96 sN aa Effi t
Solve oll pans of a question consecuively ,ogerhet_tii, ydoyr-a;} #ylnangffi 1

Stal eoch question on fresh page.
b, di rtloznl I 3tat at+ a Ml glA sgel A ata A r

Only English version is valid in case of difference in both tle languoges.

r. ffirkoc{{ftRQquflfdfuq,
Write shori notes on the following :

<il fernandq*gqfu<ia
Main principles of an advertising campaign.

(ii) Er+€ +d l*q {r t ?

What is direcr mail package ?

(iii) f{iflT{ I qrq $k grr<fu6 ({qq <r i z

What is internal and extemal co-ordination in advenising ?

1iu; *RmftrE ft-1rw er I r
What is speciality advenising ?

(v) cfudte{ra
Public relation.

2 Adq qrH,l6l qftqrfud ori gq re* ge <ur +onq r

Define "Campaign planning" and its basic steps.

tofusq5;. ro
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g. frEllQt$orwr q{i z *n-o tan 3lt( fr-frEqr <11 i sid( rdrqs r

What is the meaning of Media stategy ? Write the differenc. bctween National plan
and Key media plan. (f2)

4. sr+€ +d f{flci * urgh-+ um i:vdfocr fo< 6frs r

Explain the utility ofdirect mail advenising in modem era. (12)

s. foilq?erqtr+g@d-€{ri ? f{irr{ €rfr!ff k lqiR sptiq d-61 z

What are lhe main elements of advertising schedulc ? How adverlisirg scheduling is
advantageous ? (o2)

6. futrcc r{c d qftr{ft-d 6fcs r fodnr c-d{ 61ct{ftd sd sra 6nd ftfus r

Define advertising budger. Write the factors influencing an advenising budget. (12)

7. +€ yd{q Fr t ? ffiNq si +€ yfr{'? * +q qr<q q( frFilR t fifuq I

What is Sales Promotion ? Write in delail co-ordination between Advertising and Sales
Promotion. e2)

s. ftq q{ {fh< Qs0rci fdfus ,

Write short ootes on following :

fil mB+r tsss 3tR {Bqr<rfil
Media Trends and Media Planning.

(ii) dft-sfu#
Personal Selling

(iii) 4.$.fl.
P.O.P. (4x3)


