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P () FemIeIAaE 8 I8 e ula & s it
Note : Question No. 1 is compulsory, answer any FIVE questions from the remaining.

(ii) W% ¥¥9 & G} YT B FHAR T GTE § Hord |

Solve all parts of a question consecutively together.
(iii) ¥ ¥ F1 79 98 8 IRA Fifd |
Start each question on fresh page.
(iv) @ wrarsn & a1 g1 %1 Rty 7 S 319 8 T 8 |
Only English version is valid in case of difference in both the languages.

1. Feafafga w s feooft ffe :

Write short notes on the following :

(i) TommE
Advertising
(i) T =™
~ Skim Plan

(iii) Torsmem 1 & wig@ =W

Basic steps in Advertising Campaign Planning
(iv) foagmm sse

Advertising Budget
V) HIEH ST

Media Planning (2x5)
(10f2) P.T.O.
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fergrqar atfram & Jevi v fafed

Write the objectives of advertising campaign planning.

Yy fasmea w1 grar @ 7 I3 famma & w9 'l ferfad

What is Direct Advertising ? Write the merits and demerits of direct advertising.

*ifean wenfam &t gwfaa 3 et HRe HH A 7 7 forfaw |

Write the factors which influence media planning.

ferga wifieht @ @1t @ ¢ fagmaw arfioht fove v wrie B R 2

What is Advertising Schedule ? How advertising scheduling is advantageous ?

.37t g ? ff= Jor % S yHeE & ar # forfae |

What is P.O.P. ? Write the types of sales promotion.

Te 9 A 7 A= forfieg |

Write the differences between discount and premiums.
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What is personal selling ? Explain the co-ordination between advertising & personal

selling.

(12)




