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Note : Question No. 1 is compulsory, answer any FIVE questions from the
remaining.

(i) ¥ T & G YT F FHAR T 19 §F B |

Solve all parts of a question consecutively together.
(iti) F% F7 ) 79 73 8 IR Fiford |

Start each question on a fresh page.
(iv) @1 9raTa 7 = 817 #1 Rfa 8 A s & A= 8 1
Only English version is valid in case of difference in both the languages.
1. frafafgs # g8 § sas

Write short notes on the following :

() fmmE
Advertising
Gi) ..
P.O.P.
(iii) ™
Premiums
(iv) HTETH AT
Media Planning
(v) T8 S
Direct Mail (2x5)

(10f2) P.T.O.
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What is Advertising Campaign Planning ? Write the principles of Advertising

Campaign Planning.

T T faqom i vy fammm = § o

Are direct advertising and direct marketing different things ?

HIEH AT & T WO HHAE ?

What are the key steps in media planning ?

Y & yafora Aream S Wil |

Write on the latest and general media trends.

fosmoe greft RN Bt 8 2 formew awoht % Tt o frREd |

What is Advertising Schedule ? Write the elements of Advertising Schedule.

oo 3R SaeTe: & e wne @) anEed |

Explain the co-ordination between Advertising & Public Relations.

My gfsFar 3 gt s @ fafad |

Write the basic steps for Research Procedure.
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