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COPY WRITING
Truifa v - fwER ) . [FRm 3w : 70
Time allowed : Three Hours] [Maximum Marks : 70

Ae: () X A 8, 9w 7 & freef ular & 3w G 1

Note : Question No. 1 is compulsory, answer any FIVE questions from the
remaining.
(i) ¥AF F¥ F o YT F FHGR OF T & B2 |
Solve all parts of a question consecutively together.
(iii) A% F¥7 H 74 78  TRH] Fford |
Start each question on a fresh page.
(iv) &1 YTSTaT B 37 817 F1 Rt 7 395 e g =T 8

Only English version is valid in case of difference in both the languages.

1. Tt ot o se e 8 v
Answer the following questions in short :
() Tasom S dEa @ v T EEya € ¢
What do you understand by advertisement copy-writing ?
(i) U IR & o it vl +ta awa fv aall &1 o e =nfee 7
What are the elements to be kept in mind while writing copy for a poster ?
(iii) UTg=e Th e g w7 R 7
What is point of purchase advertising copy ?
(iv) A A § e g A e s E 2
' In which type of media “Jingle” advertisement is used ?

(v) TSR % [l IR YR w1 Igrew afda fafaw |

Write any four types of headlines with examples. (2x5)

2. “TrErg” fammoe e wfafRa R 1w o SER 9E T R 7 379 fem e Aifv |

Tobacco advertising is banned in India. Do you think is it right ? Give your
opinion. (12)
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3.

fraTo FT-SE 5 R fFE TER F Frwe B s § ¢ w0 aglen % i
YehRI ! fARET |

What skills are required for advertising copy-writing ? Write the different types of
copy-writing. (6+6)

T Tt o 7 & 7 P T e deee o geere ffe :
What is creative copy-writing ? Write creative punchline and headline of the following :
() ToATAI™
Red Label Tea
(i) Fretam
Kinder Joy
(iii) 2TEFE AT FoEA IR
Times of India Newspaper (4x3)
o q it feoafri R :
Write short notes on :
() IER A6 TR TSI
Point of purchase advertising
(i) How YHEA Hid
Sales Promotion Copy
(iii) ¢Tfoe Ty it
Transit Advertising Copy
(iv) deuEd

Message source (3x4)

Rz fg we - fre e wid wgldn & w0 frma g ?

What is the difference between copy-writing print and non-print media ? (12)

e yrvee fagae i Y reen oE dard foeaw @ fafae |

Write in detail the importance and limitations of copy in sales promotion advertising. (12)

T eliferem e 3 R 8 i i it fafam )

IeUTE — ST IISST

Write a story board copy for a T.V. advertisement.

Product — Washing Powder. ' (12)



