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oX5)

1.静 可,哺可
`.く
ゼ舗 れ参 R:

Answer thc fbllowing questions in short:

(i),w呵哺餘油 金調円引iョ町捕さ?
What do you llndcrstand by advertisclnent copy― wHtillg?

oい は ヽ舗 輛 動 哺 w論 面 可躙 uTl燕 ?
Whtt are the elements to be keptin mind while wriing∞ py for a postcr?

(iii)煉ぎ誅嚇 合w呵哺餘憫lさ ?
What is point ofpurchase advettsing copy?

(iv)ギH金耳コ哺,“f和同"1時瓢Π平前う食R可貴ミ?
h which type ofmedia``Jingle"advertisement is llsed?

(→ さ蒻印 怜ヽぎ1釈璃粛哺
`¶
でくЧ新漱輛ヨ |

Write any fbur types ofheadlines wlth exarnplcs。

2.“ o円 lR"鋪m躙百
'論
静油ミl¬椰希蠅駅喪喪哺 ?J哺舗順Hфこ珊瞭 |

Tobacco advertising ls banned in lndia.Do you think is it五 ght?Give yollr
opll1lon。                                       (12)
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3.鋪 岡 前 ―瀞田 諄 籠 )'田 Hф Rヽ 静 日 哺
―

さ ?¬前 Ц鮨 希 側 油

璃 甫 論 輛 ヨ |

What skills are required for advertising copy‐ wnting?W五 te thc differcnt typcs of
(6+6)copy‐writing。

4.く 劇 :劇ゆ 輛 謙 Π 憫 lミ ?合可 湘 面 π くЧJl劇ф ЧЧu!IJマ iき頭 甲 融 :

Whatis creative copy― 前 ting?Write creative punchline and headlinc ofthe following:

(i)ヒ漏 Ч iЧ

Red Label Tea

(‖)漁 繭

Kinder Joy

(iii)dl州 釧稀ゴミ可可゙ 限

Times ofhdia Newspapご                      (4X3)

5。 hπ 編 懸中面 衡縫R:
W五te short■otes on:

o薄 飾 輛 ¨

Point ofpurchase advertising

〔i)れ 赫 前
Sales Promotion Copy

ω 愈 跡 輛

Transit Advertising Copy

〔⇒ 勲 編

oX4)Message source

6.衡記衡瓢呵哺誦1-衡て
'W呵
哺餘可fhう劇iやいmミ ?

Whatisthe direrence between copy‐ wnting pHnt and non… pmt media?       (12)

7.れ 哺田鋪M輛 論 Hcul●輸祓縁訳や輛改 l

W五tc in detail thc importance and limitations ofcopy in sales promotiOn adv(航 ising。 (12)

&甲 椰 締 鰤 Π希舗 勲 薇 論 輛 融 |

`酬
:く ―FiTT Чl`sく

Write a story board copy for a ToV.advertiselnent.

Product― Washing Powder。                               (12)
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