No. of Printed Pages : 4

2179

MO4005 ROIINO. : ccvvevvreinnnennnnnns

May 2024
MARKETING MANAGEMENT

Fufia o . 39 [SAfrehay 37 : 60

Time allowed : 3 Hours] [Maximum Marks : 60

qE: (i) YA-THEATITAG ST drd
Note : There are THREE sections A, B and C in the paper.
(ii) QRTCH T GG 5 T 10 9771 & I ST | 0% 977 Wb 379 %7 8 v
& 10 777 TGAY YR F T S

Answer all the 10 parts of the question Ne. 1 in Section A. Each part carries
one mark and all 10 parts have objective type questions.

(ifi) FIT & F 8 To7 4 & fobeell 6 T & IR T | TIF T 3 57 F 2 0
ETHT 5 TEH / 50 g} 5 I Horw |

Answer any 6 questions out of the 8 questions in Section B. Each question
carries 3 marks and to be answered within 5 lines / 50 words.

(iv) QR F 6 I77 7 @ ool 4 Fo7) & IR T | I 597 8 37% %7 B v
571 15 €137 / 150 WG] 7 307 &5 |

Answer any 4 questions out of the 6 questions in Section C. Each question
carries 8 marks and to be answered within 15 lines / 150 words.

(v) FE% G F G 991 1 HHER 0 Gre 5T BT |
Solve all the questions of a section consecutively together.
(vi) g ATTST 7 37 817 #1 fRfa 7 S srgare # = &

Only English version is valid in case of difference in both the languages.

AR/E -7
SECTION - A
L. () FHISHTRE RS igas ?
(2) TorTO ST SRINT 3eqTe 3 Barati ) agran o3 3 e R s &
(b) Toau 7 HeY herel T @ E |
(c) forur eht fcferfer €, fmfor <6 withen, sgatt wa Sanatt & w=m, sweF-vem
B SIfshT @ 11 e, TRfiERT STt s B o g o6 o e v § |
(d) T Haet GreAl ot Sl 1 RER S § 7 R ga 6
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Which of these statements is true about Marketing ?

(a) Marketing is used to promote the product and services.

(b) Marketing is concerned about the sales only.

(c) Marketing is the activity, process for creating, communicating and
exchanging products and services that have value for customers, partners
and society at large scale.

(d) Marketing considers only the needs of the organization and not the society.

feraum grsiem iférd STem 1 I 3T 95 WTeeh Wed SR, YeH S 3R TR %
HIH Y ATEH! Bl T T, T T 3N IgH 6 2l

(a) el (b) FerE feme
(© fasm (d) B off 7
Marketing Management is the of choosing target markets and getting,

keeping and growing customers through creating, delivering, communicating
better customer value.

(a) At (b) Artand Science

(¢) Science (d) None of these

I3 i =l N o 3ifem o & fore sTem & e ofk et whea 2, @
ERISIES |

(a) IR (b) TlEER

(c)  Fmgfcepeit (@) 3w
Any individual who purchases goods and services from the market for his/her
end use is called a
(a) Consumer (b) Purchaser
(c) Supplier (d) All of the above

SR a1 ? fob emierres fquum, Saviiear S St ) @i 30 gue %
T & B IR B 37 Tl 1 T B o Fore weh o frsror Ryesfag sar @ |
(a) Ta9om @y (b) SEEAT
(c) TG STTerehalt (d) Te guTfereRar

emphasize(s) that profitable marketing begins with the discovery and
understanding of consumer needs and then develops a marketing mix to satisfy
these needs.
(a) The marketing concept (b) The strategy
(¢) The product influences (d) The price influences

a5 Wi gt frmtar an fagomest, fafie seer 3 ureet 3 offe 3ia 78 s
(a) rferdfed fagum (b) feufeq fowom
(c) higa faumm (d) =feepa fouum

The strategy where the producer or marketer does not differentiate between
different types of customers

(a) Undifferentiated marketing (b) Differentiated marketing

(¢) Concentrated marketing (d) Personalised inarketing
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(a) Torshl Tggl =t ©1 Tgl  fervmfora = |
(b) oo fsran ot i =won | ferfora e |
(c) & I BI &t 4 fanrford sher |
(d) ST aeft
Market segmentation means —
(a) dividing the sales team into small groups.
(b) dividing the marketing process into small steps.
(¢c) dividing the territory into small areas.
(d) All of the above :
(vii) TawfFason 6 vg= 6 glaen yeH T g |
(a) WTSIR @ 3R ¢ SR <l §R@T (b) U TSR 3T GWITI TTaehl Sl ER@n
() TR TS 3R HWITT Ueehi hl TR@M (d) 7T TR N TER TSl Hl TRET
Segmentation facilitates the identification of :
(a) Market segments and the profiling of new markets
(b) New markets and the profiling of prospective customers
(c) Market segments and the profiling of prospective customers
(d) New markets and the profiling of market segments
(viii) g fem S v ae € |
(a) Tosma o fersne warg (b) TR IR SHEwH
() v fauvm g safeaa fosma (d) Ul gt
are the key elements of promotion mix.
(a) Advertising and sales promotion
(b) Publicity & Public relations
(¢) Direct Marketing and Personal selling
(d) All of the above N
(ix) “TrEeh” fouuE Ardrer % e e O gEfia @ ?
(a) TR STATe (b) AT ATATA
(c) AT AT (d) I Tt
“Consumer” is related with which of the following marketing environment factor ?
(a) External environment (b) Internal environment
(¢) Indirect envirqnment (d) All of these
(x) I H T faqures A i @ @& g =iy ?
(a) had THTHS

(b) haS ATSEATHS G
(c) TEFTcH T 3MeAeHTce aid gt
(d) 8 TS 3 A E AT |

Which traits are desired in marketer today ?

(a) Only creative

(b)  Only critical thinking

(¢) Both creative and critical thinking

(d) Neither creative nor critical thinking (1x10)
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SECTION - B
forsra ot uftwrya FifvR |
Define Sales.

T Tg fouum 4 15 ue o fifRed |

Write any one difference between Sales and Marketing.

IR SRR % 13 &) Fgd fRad |

Write any two importance of Consumer Behaviour.

“Se Aef” FT oy P e AR 7

“Life Style” is related with which factor ?

TSR fervrferetor 3 78 &) 3geva fafad |

Write any two objectives of Market Segmentation.

“IcqTe” w1 gt I |

Define “Product”.

SrETfeTsh! w1 3ref fafad |
Write meaning of Demography.

3 Terqum <6t e forfed) |
Write definition of E-Marketing.

JuE -t
SECTION — C
Terar w1 31ef farfed e soet & Ty |

Write meaning of Marketing and explain its scope.

3 TR ! foredr @ gmEmed |

Explain Buying Process in detail.

TSI fwfarasntor 1 g <Y SEteT ) awersy |

Explain strategies for selecting Market Segmentation.

forum fisor & P “Scre’ o wnesy |
Explain P “Product” of Marketing Mix.

ferqor =erercor < safl amareer Tesh W T foea o g |

Write a detailed note on Micro Environment factors of Marketing Environment.

3-Terqum o ol ) foream & gy |

Explain benefits of E-Marketing in detail.
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