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Fe: () yH-FAATIREG Mg HE |

Note : There are THREE sections in the paper A, B and C.

(i) BFA-T I T G 1 F T} 10 97T % IR GNT | T 7T T 3% P 8
T G 10 97T TGE THR S T 8 |

Answer all the 10 parts of the question No. 1 in Section A. Each part
carries one mark and all 10 parts have objective type questions.

(iii) DFIT-F 3 8 T A @ 56T 6 FI & IR T | TF T 3 3 BT & G
715 5T / 50 W&g) H 3T T |

Answer any 6 questions out of the 8 questions in Section B. Each question
carries 3 marks and to be answered within 5 lines / 50 words.

(iv) ST 3 6 597 7 8 56T 4 F] & IR GITT | T9F T77 8 3% & T
g7eT 15 8T / 150 Wegl § 3 frg |

Answer any 4 questions out of the 6 questions in Section C. Each question
carries 8 marks and to be answered within 15 lines / 150 words.

(v) I QI % G 3] 1 FHAR TF G1 §e HIIor |
Solve all the questions of a section consecutively together.

(vi) S TSI A orR 81 @1 et A Srf 37garg & A 8

Only English version is valid in case of difference in both the languages.

R~
Section — A
@) o 0t 3 SER e 3 T 16 fSsed el @
(a) oo et (b) AfeTd el
(c) oh e (d) T AT
Graphic design used for advertising and promoting is called
(a) Advertising art (b) Fine art
(¢) Hairart (d) Cooking art

ﬁ% (1 of 4) P.T.O.
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(i) T et o1 Jifa o1Ed ITHRAISA I ARG HET D HITEET ST & |

(a) forshl (b) TheH

(c) 3G (d) I I8 i T

The ultimate goal of advertising art is to inspire consumers & promote

(a) Sale (b) Film

(¢) Product (d) - None of the above
(i) ST YAt 3 i 1 A T S 7

(a) ubrER (b) BT

(c) HHEIR-T (d) Hvere Hifgan

Which medium is used for social networking ?

(a) Magazine (b) Hoarding

(c) Newspaper (d) . Social media
(v) oot e R 2g B & de fifean <ewH 5w Ed @ 7

(a) HEIH (b) F=EH

(c) TR (d) SRR

Which social media platforms are used for social media advertising ?

(a) Facebook (b) Instagram

(c) WhatsApp (d) All of the above
v) fmm = wwEmeEmi ‘

(a) ufEE (b) e

(¢ T w=r d) (2) (D)

Advertisement is a means of

(a) Transportation (b) Shipping

(¢) Marketing communication (d) (a)and (b)
(vi) TR Tg o BEN R N & 7
(2) T T T UET EHE W) SR SeTe) i @iE i I 39071 Tl § |
(b) HHA
(c) VITq FeAR o AR
(d) T h TEEA
What do we mean by target group ?
- (a) A group of people who have a strong desire to buy our products
(b) Employees
(¢) Shop floor executives

(d) Country’s population
(vi) AThfem # 3 ww ot % 37ef 2

(2) fosht 3g swamht =t (b) Tafirs feshi s

(c) SIS GHI (d) Sued I8 o T&

USP in marketing means

(a) Useful Sale Person (b) Unique Selling Proposition

(c) Both of the above (d) None of the above
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(viii) e IeaTE ST AT SN Teelt fersdt et g fafia 2, e 2

(@ (b) F

) d

The name of a product that is made by a particular company is called
(a) Band (b) Car

(¢) Brand (d) Land

(x) frefaRea # & i o e difen e F1am e 7

2195 -

(a) VS JATTEHAT TG (b) T GET deh Tga H HEE AT & |

(©) e THTer i guR w2 (d) I T

Which of the following is advantage of social media advertising ?

(a) Increase in brand awareness ~ (b) Helps in reaching the target groups

(c) Improves brand loyalty (d) All of the above
(x) uEe ol T feeeh gr 3 s off ?
(a) S SR (b) R Hfd
(c) e [t (d) THR
Facebook was founded by whom ?
(a) Jack Dorcy (b) Narayan Murthy
(c) Mark Zuckerberg (d) Ratan Tata
QaH — &t
Section — B

2. fasom o) aiteTiE 9 THEe |

Define and explain advertising.

3. FeBNE HEE G ?
What is the importance of brand image ?

4. faftre feshl veam@ @ @ 2
What is Unique Selling Proposition ?

5 Ao e MR @ ?

What do you understand by social media ?

6. Fafre et difganat &1 A sard | Ha § s |

What are the names of different social media ? Explain briefly.

7 TS T § 39 RIS B 7

What do you understand by advertising art ?

(1x10)
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3. oifdrd gxieh O @ IR R ?

What is meant by target audience ? 3)
9. fomTm % feRRA U RTEATAE ?
What do you understand by advertising idea ? 3)
e — T
Section — C

10. FTO R g A €eishl I ST R I 8 7

Why do we need to know the target audience for creating an advertising program ?2 ¥

11. HARIH SIS B TH T H R e & ?

Why do corporates focus on building brand image ? 8)
12. e oy o fafire fosh wee 3 wg war |

Differentiate between brand image & USP. )
13. T festres TRy @ 319 o1 EFEd & 7 WS |

What do you understand by advertising design essentials ? Explain. 8)
14, e & Hierer whfesan fermmo 6 wwemed |

Explain social media advertising in detail. 8)

15. 319 gEe & Foreht fommae 3 fasmoe femm =i o |

Discuss the advertising idea of any advertisement of your choice. t))




