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l. (D \'fftd ftqqr riqR d <cI} qra qrd fsR qr fr{s * sqrftd s.A sre fuflqc

in哺泰m奇¬Π■爺さ?
(a)q[0前

(c)赫 赫

What is a s€ries of advenisement messages that share a single idea or theme

which make up an inte$ated marketing communication ?

(a) OutdooiAdvertisement (b) AdvenisingCampaignPlanning
(c) Television Advenisement (d) Advertisement Layout

(b) tc-drc{ 3lfuqF AqqI
(d) fudrq{ Tflfi

(1て 1ヽ1)
PI()
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(li)

(2 of4)

嚇
'引

[や潮m31y葡
`ヽ
マq ttlt?

7216

(a) To design layout
(c) To persuade

いう 針轟喘

'剌
鋪面 ~面 謙呵き

(a) isTEre BqEr 6C{r

(c) qqgFlr

(a) igrrrc f3qEr 6c{
(c) k r+ tc+

(a) To design layour
(c) To leam advertising

(a) nrfudr

G) s{Qqfn

(a) Dominance
(c) Repetition

(a) sqFrs
(c) !{qft

(a)SC“ pt

(c) Repctition

(a) EIH ftqlkd sFn
(c) NSE {tq{ Xq

O inhれ
0漏 詢

(a) Without Message
(c) It's Persuasive

(b) q{{l aqr

(d) qcf{dr{r

(b) TO infOnn

(d) TO rcmind

o) qflit{r
(d) srqioq 6'c{r

lb)TO infOnn

(d)  TO dO photography

(b) 争ヽり。[

(d)哺tm

(b) COncentation
(d)  Media

Which ofthe following is not an objective ofAdvertising Campaign ?

Which ofthe following is an objective ofAdvertising Campaign ?

(v)伴剰蘭 1引 :簿謳1-ホ 河可魚前
・
さ?

Which orthc fOl10wlng is not a Phnciplc of Advcrtising Campalgn Plallning?

(V) 嚇
'鋼
:― ― ホ面爾魚繭さ?

(b) d'i
(d) *Eqr

Which ofthc fonowing is a Phnciple ofAdvcrtising Canpaign Planning?

"り

併剰鵡

'引
|-3n輌 ネ珂 前、くЧ薇腱 ?

(b)  Logo

(d)  MCdia

(b) ftsc ftqifta 6c{r
(d) cqRq fr{is ftqtkd 6C{l

(b) Determine Theme
(d) PIan fie release dates

(b) w{rff6 d-{l
(d) alqdt{r

(b)It'S Crcalvc

(d) It'S Targctcd

Which ofthe following is not a step in Advertising Campaign Planning ?

(a) Deline goals

(c) NSE Share value

●D儒 嗣筒うTII蒲鋪口 齢 m可w■ミ?

Which ofthe following is not a quality of good Advenising Campaign ?
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(宙H)l mttm葡 億劇ミ|'

2 .価m赫 司おmミ 1'

・ ^(a)1●哺ミ,R2ヽせ泰Iミ 1

o前 働 き1
(b)2熊 さヽ,鯨 1マa囀さ1
(d) む `[oo青 1

(3 of4) 7246

(lX10)

(b)

(d)

(a) Understandcustomer
(c) Develop calligaphic skill

l. 'Advenising is a part of Marketing'.
2. 'Marketing is a pan ofAdvertisement'
(a) I is true. but 2 is false
(c) Both are tlue

2 is truc, but t is false

Both are false

Which ofthe following is not a Marketing Step ?

O) Devel op marketing budget
(d) Develop marketing message

(x)-3い 0日手nt引 i"H amさ ?

8黙翼:鞣輩鳳. ldlngAlISl渥
菫こF  cnatis accOmpliShcd by bui

(al targCtCd Brand imagc

(C)argcted Sdes igurcs

漱m―■
Sα漱oロ ーB

2 -爺 m attn薇 輌 罰 い 1

Wrltc derlnition of Advertising Campalp Plallning

3 稀者詢 ~3磁 "き
甫→罰コ l

Witc any thrCC A“ c“iShg Callpalgn OblecdVes

4 缶面 31M哺輛 ｀熊爾 奇Mコ |

W●te PrlnciplcS OfAdve面 slng Calnpalgn Plallning

5 m赫 輸 ｀●ヽЧヽ熊キ |

Whtc stCps in Advcrtising Campalgn Plannhg

6 お 鋪 口 静 m｀ 市 W創 齢 l

W●t hCC qualltles ofa good AdVertlSIng camp」
gn

7 やNロロ中則ミ?
Whatis Mttk轟 ng?

(3)

(3)

(3)

(3)

(3)

(3)

PT()
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8  -"さ ?

V′hat is Advcrtising?
(3)

9 論 ヽ泰 訳 ¬うヽ 抽 舗 ゴ             ́ ｀
VヽHtc any four N4alkcting stcps

(3)

れ 頭 ―爺

Scction― C
103角 m ttmホ面輸 ¬ささ?
Why do、vc makc Advcnising Campalgn Planning?                          (8)

ll ヽ m― ヽ新 清 壽 甫 → 硼 歌 含
Explain various ObJcctivcs OfAdvcrtising Campaign                      (8)

12 捕 鋪 m赫 ヽゴ 論 ¬廠 nl
ExPlain qualitics Or8ood Advcrlising(,ampalgn                                (8)

13 缶 m enm、 煎命 葡 Jud f、口 舗 メ争K嗅 缶 m赫 ぅ 。。q訳 劇ぅo
さ?

I:;[」Fly::L:ょ:]:'°
n oF steps Of Advcrlising cartpalgn can ruin cntiE (8)

14 ¬ 赫 鋪m莉蜘 ¬くЧさ?で¬口 1

1s Advertising a signincant stcp in markcting?Explain                        (8)

15 稀綸哺inh ttwnネ 和 R青計讀 |

Discuss any popular Advenising Campaign planning.
(8)


