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e (i) FA-THAATIEAG oG HE |
Note : There are THREE sections in the paper A, B and C.
(ii) QT C T T GG F G 10 97771 % I AT | % 77 T 37% &1 8 0
@t 10 977 TGI8 JFR & FoH F 8 |

Answer all the 10 parts of the question No. I in Section A. Each part
carries one mark and all 10 parts have objective type questions.

(iii) T & F 8 YA 7 @ 7T 6 v & I JIAT | GAF 97 3 3% F1 8 0
371 5 o3 / 50 Vsl 7 I v |

Answer any 6 questions out of the 8 questions in Section B. Each question
carries 3 marks and to be answered within 5 lines / 50 words.

(iv) QT F 6 YA G 8 57T 4 T & I A | TAF T 8 3% H1 8 @
Z7HT 15 15T / 150 9&gH 7 3¢ ore |

Answer any 4 questions out of the 6 questions in Section C. Each question
carries 8 marks and to be answered within 15 lines / 150 words.

(v) YIF G & G 991 B FHAR TF G 8 Hile |
Solve all the questions of a section consecutively together.

(i) 21 T § s g7 1 Rl 7 S s @ = 8 |

Only English version is valid in case of difference in both the languages.

JHH - T
Section — A
1. (@) qﬁﬁwmﬁmmﬁmﬁwmﬁwaﬁmmﬁmﬁfaﬁm
T3 h T ! FAT HE 8 7
(a) @l fasmas (b) fasmam sifEm g
(c) fafasm fasm (d) festra= s=m

What is a series of advertisement messages that share a single idea or theme
which make up an integrated marketing communication ?
(a) Outdoor Advertisement (b) Advertising Campaign Planning
(¢) Television Advertisement (d) Advertisement Layout
. (1 of 4) P.T.O.
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fperafta # == fasmes sfm w1 3R a8 2 2
(a) w3 feamsa & (b) FEAIEA
(c) HEHHFHT (d) 3 feamn
Which of the following is not an objective of Advertising Campaign ?
(a) To design layout (b) To inform
(¢) To persuade (d) To remind
forafifa § @ fasmom sfrm F w2 7
(a) @3 fesmea & (b) EEET
(c) fagmm d@T (d) BTEEA ST
Which of the following is an objective of Advertising Campaign ?
(a) To design layout (b) To inform
(¢) To learn advertising (d) To do photography
forafita & s fasmom v g & faga @i 2 7
(a) wwTferar (b) THHAT
(¢) e (d) difem
Which of the following is not a Principle of Advertising Campaign Planning ?
(a) Dominance (b) Concentration
(¢) Repetition (d)y Media
forafifa § @ fasmom sifiam e & faga 2 ¢
(a) HYUFH "~ (b) @t
(¢) grEf (d) fea
Which of the following is a Principle of Advertising Campaign Planning ?
(a) Secript (b) Logo
(¢) Repetition (d) Media
forerafifa & @ fasmem e dom & = ad 2 2
(a) wiea fuffa s (b) Tawz fuifa &
(¢c) NSE SRy (d) wamw femres fFuifa s
Which of the following is not a step in Advertising Campaign Planning ?
(a) Define goals (b) Determine Theme
(¢) NSE Share value (d) Plan the release dates
foprafifa 4 @1 37=s fasmom s F a2 ¢
(a) HeIrfed & (b) GoHTHS BT
(c) SR B (d) wfera &=
Which of the following is not a quality of good Advertising Campaign ?
(a) Without Message (b) It’s Creative

(¢) It’s Persuasive (d) It’s Targeted
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(viii) 1. “fersmmam faque &1 famn 2 1
2. ‘fagvm fasma w famn 2 v

. (@) 17 W2EATER (b) 2WER, WIEETER
(c) TAEEARE I (d) @HiTTerd |
1. *Advertising is a part of Marketing’.
2. ‘Marketing is a part of Advertisement’.
(a) 1istrue, but 2 is false (b) 2istrue, but 1is
(c) Both are true (d) Both are false
(ix) frerafifa @ fauom & am T& 2 7
(a) JUNIHT ! FHHAT (by feaoom s g9
(c) HeRaA Hivel G (d) feraom gew s=mT
Which of the following is not a Marketing Step ?
(a) Understand customer (b) Develop marketing budget
(c) Develop calligraphic skill (d) Develop marketing message
(x) fersmmoe sifeme S & @ WH EaI R 7
(a) wEaMUE Bfa (b) e FiaRe Bfa
(c) wifta fasht & 31 (d) e fea e
What is accomplished by building Advertising Campaigns ?
(a) targeted Brand image (b) targeted Corporate image
(c) targeted Sales figures (d) All option given below
Y —
Section - B
fgmaa sfirar A & gt fafed |
Write definition of Advertising Campaign Planning.
fopedt i farsom st Sewdi @t fafed |
Write any three Advertising Campaign Objectives.
fegstro v A & fagiat @t ferfad |
Write Principles of Advertising Campaign Planning.
figmaa s e o = fafed |
Write steps in Advertising Campaign Planning.
7o fagmaa st % i o fafed |

Write three qualities of a good Advertising campaign.

fagom @ 2 7
What is Marketing ?
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fasmom w2 2
What is Advertising ? 3)
faqum o 18 9 =i % T fafed | S
Write any four Marketing steps. 3)
e — i
Section - C
& fasmm s I i saa 8 7
Why do we make Advertising Campaign Planning ? (8)
fersmam stfiyam & fafim et ) waemed |
Explain various objectives of Advertising Campaign. (8)
Fr=s fastram sifirm & il w61 wwensd |
Explain qualities of good Advertising Campaign. (8)

e safirrmm % =it @1 et Frores form wer @ fasres siftee ) @oe w0 EEaT
27

How improper execution of steps of Advertising campaign can ruin entire

Advertising Campaign ? (8)
1 fas faaur 1 wavagol = 2 2 wweE |

Is Advertising a significant step in marketing ? Explain. (8)
ferelt oft wArepfira fersmom e w == &t |

Discuss any popular Advertising Campaign planning. (8)



