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COPY WRITING-I

fuffa ama . 3R (3AftreRam 37 : 60
Time allowed : 3 Hours| [Maximum Marks : 60
Pz () FH-FEATGEAC HeadE

Note : There are THREE sections in the paper A, B and C.

(i) B T Y WeT GG 1 F G 10 7T & IR G | T YT @ 3 HI 8 Ud
& 10 977 TGAY FFR & o7 % 8 |

Answer all the 10 parts of the question No. 1 in Section A. Each part
carries one mark and all 10 parts have objective type questions.

i) QEEA A & 8 ¥ 4 @ fET 6 ¥l & IR AT | FAF T 3 3% HT B T
37F1 5 ATET / 50 Vgl 4 I G |

Answer any 6 questions out of the 8 questions in Section B. Each question
carries 3 marks and to be answered within 5 lines / 50 words.

(iv) QFF &6 yv 4 4 fHel 4 gsi & I AT | §AF T 8 I H 8 T
g7 15 IE / 150 911 5 IR iirg |

Answer any 4 questions out of the 6 questions in Section C. Each question
carries 8 marks and to be answered within 15 lines / 150 words.

v) g DT % G 5Vl ) FHAR U T & BT |

Solve all the questions of a section consecutively together.
vi) aat yrIsi A 31 81 #1 Rt 7 S 3gare & A 8 |

Only English version is valid in case of difference in both the languages.

FFH - T
Section — A
(@) Fm i wreE & Hem Wt feerfad w2 |
(a) TEATHS (b) HUEH
(c) Wl AGHTHR (@) frmfan
The team develops the message strategy from the copy platform.
(a) creative (b) editor

E":_t (¢c) account planners (d) producers

(10f4) P.T.O.
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(i) @it wEfen v . Ha1 71 foam 1 4= % Ievd @ i for@d w2 |
(a) HHA (b)y 34
(c) whfem (d) wEEE e

Copywriting is the act of writing copy for the purpose of selling a
service or idea.

(a) price (b) product

(¢) media (d) sponsorship
(iii) A FTARAEE ?

(a) il it (b) @S

(¢) aunfyes Sara (d) e gt

Which are the elements of copy ?

(a) Body copy (b) Headline

(¢) Statutory warning (d) All the above
(iv) Freferfaa d @ = a1 v difeaadi 2 2

(a) 3TITER (b) &t

(¢) WA &l (d) 3R

Which one of the following is not a media ?

(a) Outdoor (by TV

(¢) Conference Hall (d) Internet

(v) Juadiman AR e

(a) e afan gdifaem (b)) g afem wofsem

(c) gfrwrd afeim waifsem (d) Ffrede afem st

What does USP stand for ?

(a) Unclear Selling Proposition (b) Unique Selling Proposition
(¢) Uniform Selling Proposition (d) Universal Selling Proposition

(vi) Ush A RR 7

(a) UHBM
(b) U wdieh Wil fopft s o1 wlafafiea @ e |

() e wYfirehe HiE

(d) @i ! fopefl TS 41 IeqTE 1 ATE TG 8 Heg i o 7w Uk BT ara
What is a Slogan ?

(a) Animage

(b) A symbol used to represent a brand

(¢) A musical chord

(d) A short phrase to help people remember a brand or a product
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(vii) Tt & formr awar 3 fafya seare o dan < foreqa Sehrdl 2 7
(a) @7 T (b) Iq-3fde
(c) EHATHA (d) sfrar

Which element of copy contains detailed information about the advertised product
or service ?

(a) Body Copy (b) Sub Headline

(c) Baseline (d) Mandatories

(viii) FHTER-9 & fasme Sid amr=a:

(a) HE (b) ferga

(c) (a) 3 (b) T (d) 3 & B A
The advertisement copy of newspaper is usually

(a) Short (b) Long

(¢) (a)and (b) both (d) None of these

(ix) feshl % g @, forsra # T 1 Srarwshal gid 2

(x)

(a) FHEH & fag (b) ekl wer
(¢) fash d &l (d) 30 | B8 AEI

From the perspective of sales, advertisement copy is required for
(a) Loss (b) Increasing sales
(c) Decreasing sales (d) None of these
forsiTa= | < U ﬁaw%ﬁ@ﬁﬁanm%waﬁmm% |

(a) fesmm sifyam (b) fasmo= wgE
(c) Tommm et (d) fesmom sEen

is a series of advertisement messages that share a single idea or theme.

(a) Advertisement campaign (b) Advertisement group

(c) Advertisement cluster (d) Advertisement series (1x10)

[ — &t

Section—B

ﬁamﬁﬁﬁmﬁn%nﬁ%aﬁﬁ%ml

Write about the importance of copywriting in advertising. 3)

it rgfen % & i & e & o fefl I 8 7

What are the elements of copywriting that drive sales ? 3)

s -l F 2 7

What is message structure-II ? 3)

5. farsmos i oREE & 319 1 EHIA 8 7

What do you understand by advertisement copywriting 7 3)

P.T.O.
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6.

11.

14.

1.

.

#TETEA TR 7 i3 7 dgwsA foifEn |

What is headline ? Write any two headlines.

uF THA Hd A % 1 fafEu |

Write characteristics of a successful copywriter.

ferstram it oiEa & WA AR 7

What are the objectives of advertising copywriting ?
T Hia W it | fafad |

Write briefly on message source.

Qe —

Section - C

fasmom T & werl &1 same Hifa |

Explain the types of advertising copy.

us fasimae widt eiae &t yfirer 3 fefai wn d 7

What is the role and responsibilities of an advertising copywriter ?

?2?8 |
A3)
(&)
3)

3)

(8)

(8)

fpufea oram # HR yrafedi @ a9 = wwwa 2 7 e 6 g A w0

FTETIHAT 2 ? -

What do you understand by legal restrictions in creative writing ? What is their need

in the advertising world ?

frafefiga =i awsmee : (FEQ)
Explain the following terms : (Any Two)

(a) BES Tl
Message Structure-|
(b) wTE Sl
Body copy
(c) maTH
Tag line

fasmm i fasmos &1 sumfen 2 158 7

Advertising copy is the pillar of advertising. How ?

fasies St 3fiet o Wb SUsIehT SFaaR &) yiafdd o gehdl 2 7 9usrsd |

How can advertising copy appeal change consumer behaviour ? Explain.

(8)

(4x2)

8)

(8)



