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命綸嗣浦鋼商 き令ミ1

7267

is a part oflhe promotional mix.
(a) Adverlising agency
(c) Personal selling

(a) gelq fufiq
(c) rfrrra {Eqr qr*Qh

(→  in,ネ曰
(C) quC

(a) Sales Promotion
(c) Budset

0)in赫

・
)赫 論

(→  Sales prOmodon
(C)PCrsKlnal scl‖ ng

(宙Dデ 含マ希 即 POP罰 岬 ぃЧさ ?

(al 豪

(c)備 赫

Whichis an cxample of P O P?

(→  Dangler
(C)Magazinc A“ eriscmcnt

Public relation is an imponant pan of the 

-.

Product Management

All ofthe above

(b) ●ヽ こ

(d) コ●FЧ

(b)Budget
(d)Managcmcnt

G) sr+€ +d
(d) 3ca-ffss

(b) sr+€+f,
(d) risdc ft{q

(b)Dircct Man
(d)PrOmOlon Mix

(b) sr*€+€
(d) q-fiqt

lb)Direct mail

ld) PubliC relation

lb)ORh
(d)Ⅲ 赫

(b) HOardin3
(d)Transit Advertiscmcnt

(a) rq qd foi6s

(c) riet q

Marketing involves
(a) Buying & Selling
(c) Promotion

{qfiftrq6It'* irt I

(→ 赫 m
(0赫 師

(b) 。● 刺ヽ

(d)赫 輛

activitics
ｂ

ｄ

(iv) Frqftfud i i fus6 srqt€ qr*E r n qC€Wi (fu61 i ?

Which ofthe following has an imponant role in Direct Marketing ?

(a)Dircct Scning (b)Dircct Man
(c) Social Media Marketing (d) All ofthe above

(v) {{€!qr+ 莉甲
―
i動さ

(vi)J市摘■合可衡倹蒻
'さ

偽薫H ⅥHミ o呵籠お
=?

Prcmium is rclatcd to which orthe ro11。wing mcdiu n?
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(lX10)

(3)

(a) siqfus
(c) xr{i

(→  Cultural

(c)  Lcgal

llXl ttHttК
~哺●千潮

(→  餃 赫
(c)■ 論■

(a) Biz frEqt
(c) fcfu.d *EqI

(a) Phnt Mcdia

(c) Digilal N4cdia

(b)●u:酬筍

(d)軒嗣澪

(b) Artis“ c

(d) Economical

¬5瑕 ■ ヽ田 呻 Hミ l

・
)一 価

(d) で椰
"口

に｀

(b)■ 命■

tdlゴ 0ま■

Advertising increases employment. It is an 

- 

aspecl ofadvenising'

Newspaper and Magazine is ao imporlant advertising medium of
(a) Print Media (b) Electronic Media

(C) P()P (d)Dircct Man

。)赫 うヾ 編 飛瓢舗 膏 却 ― 価 前輌き

Ar present Social Media is a part ofwhich important Advertising Media ?

3

(b) P.o.P.
(d) None ofthese

tnrr-{
Section - B

ma河 ¬む
VヽЪatis Marketing Mix?

""籠
fN“可合合赫 ミ?

whatis Direct Ma‐ kcting?

寺晰ヽ 商偽蘭口` メu9`百■■t?
Mat arc thC maln hnctions oF personal sclling?

衡嗣 巖゙れ｀輸 ｀爺

'静

油うq。鳴、1

Explaln in bncfabout Types Of Sales RЮ mdおn

mヽ 側清 覇お 国 昴諭命
'鮒

[u:ボ 1

Expl」面 in b五 efabout thC Vanous eCOno面 C aspeCtS Of ad■
cnSIng

…

赫 翻 さ?

mat is classiflCd Advcrtlscment?
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8 赫 誦コ
'■

命■ ¬li?
Whatis POP in advcrtiSing media?

9 -ヽ 莉 き
Whtt is Direct Mall?

(4o'4)
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(3)

(3)

+fli-*
Sectioo - C

ro. rsr<l6 frrff t fqlrqa 6 wr rffuqr i z fr<ni ftfuq t

Whar is the role of advenising in sale of products ? Explah in detail' (8)

r r. f*r's {sdr * Grq d fqran i e-dEq t

Explain in detait the benefits of sales promotion (8)

rz. irrd I fudrr{ i qqftd ftfoq q€ aql crtr * cn i fdfuq t

Write about various Acls and Laws relaled to Advertisement in lndia (8)

13. fudrr{ + frfuq e,tr6{ul6} fr€R t qc${q t

Explain in detail the different classifications ofAdvertising' (8)

r+. ffi-* frPeqr f*trqa * arc* f{qo qrqr d t

Explain in detail the advantages ofElec[onic Media Advertising (8)

ls. sr*€ +ir fe-{Nq dBqr + f{nr;{ qrqnqi f{ftrqI* f{6n n qrsr qi t

ExplainindetailrhevariousmeansandmethodsofDirectMailAdvertisingMedia.(E)


