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Note : There are THREE sections in the paper A, B and C.
(i) QFACH FET G F G 10 7} & IR AT | S W T 3% H 8 T
&} 10 977 TG TR F T % 8 |

Answer all the 10 parts of the question No. 1 in Section A. Each part carries
one mark and all 10 parts have objective type questions.

(i) QA > 8 ¥ A 8 g 6 ¥ F I T | Yo ¥ 3 3 HT 8 T
797 5 E / 50 TGl 7 IR T |
Answer any 6 questions out of the 8 questions in Section B. Each question
carries 3 marks and to be answered within 5 lines / 50 words.

(iv) G E %6 v A 4 e 4 gl & IR AT | IF F7 8 HF F 8 T
7737 15 1% / 150 W&t 4 I 279 |

Answer any 4 questions out of the 6 questions in Section C. Each question
carries 8 marks and to be answered within 15 lines / 150 words.

v) v S & G} 5 F1 FHAR T ATY E HAT |
Solve all the questions of a section consecutively together.

(vi) Mwﬁﬁmﬁ#@ﬁﬁa@ﬁwﬁm?x

Only English version is valid in case of difference in both the languages.

YA - T
Section — A
1. () wernus Hfed 21

(a) I (b) HEFH
(c) SR (d) A
Communication isanon-stop ______
(a) Paper (b) Programme
(¢) Process (d) Plan

(10f4) P.T.O.
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(i) =& =afr S Hew yaTfid s 2 ”

(a) THRAl (b) =EH

(c) 9 (d) TS gret

The is the person who transmits the message.

(a) Receiver (b) Driver

(c) Sender (d) Cleaner
(iii) a2 ?

(a) WEW (b) Tesht gasds

(¢) WTa™ hi T AHHHI (d) Iuls wft

What is Advertising ?

(a) Publicity (b) Sales Promotion

(¢) Paid Information (d) All of the above
(iv) Tagme= ! =4 % foru geamTer fopan <t gepdn 2 |

(a) 3Iag (b) Hamd

(c) famm (d) 39Tk Gt

Advertising can be used to sell

(a) Product (b) Services

(¢) Ideas (d) All of the above
(v) I8 IHTE A7 IS 1SH &1 U YeidHH @ foraent 3uam fasmoe &1 a9se & foau

R UEIGIEE

(a) e (b) uIEET

(¢c) U= (d) w@ie

This is a hierarchy of effects or sequential model used to explain how
advertising work ?

(a) ADD (b) AIDA
(c) PESTLE (d) SWOT
(vi) fasmem & @ emafa @ 2 2
(a) 3udIHI (b) IedrETEHAl
(c) @u (d) 3w ot
Who is benefited by Advertising ?
(a) Consumer (b) Manufacturer
(¢c) Society All of the above
&b mﬁﬁ%*ﬁaﬂxﬁ@aﬁm%w}aﬁsﬂamﬁmwa
@i 1
(a) IUHITH HAER (b) Iuvient faa
(c) Iuvrm fugha (d) IuvreE =TS

is the action and decision process of people who purchase goods and
services for personal consumption.
(a) Consumer behaviour (b) Consumer interest
(c) Consumer attitude (d) Consumer interpretation
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(viii) @i S aa I& Eidt 8 @ @iien ! TEEEA 2 |
(a) I A HAl (b) THM A AR
(c) 3TavIehdl a1 HHE1 (d) Haran BfeEa
The buying process starts when the buyer recognizes a
(a) product or service (b) shop or market
(c) need or problem (d) money or status
(ix) frefefiaa # & @1 G50 &1 329 2 7
(a) HfEd & (b) e &
(c) SeaTfEd ST (d) Iudr @t
Which of the following is a communication goal ?
(a) Inform (b) Influence
(c) Motivate (d) All of the above
(x) St safen B ST, TR 3 SRR R el gy A A T R |
(a) W= (b) EiEHfae GiE
(c) 3dIq (d) HHd

is one of the most basic influence on individual’s needs, wants

and behaviour.

(a) Brand (b) Culture
(¢) Product (d) Price
Y — &
Section — B
2. TUYUTRE ?
What is Communication ?
3, fagmmen??
What is Advertising ?
4. IUNIH SHERR HTR ?
What is consumer behaviour ?
5. EY§U % TR N A 2 ?
What are Communication’s types and elements ?
6. FrmEHFMAEE ?

What are the benefits of Advertising ?

(1 % 10)

3)

3)

3)

3

3

P.T.O.
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7.

10.

i1.

12.

13.

14.

13.

IR AR 3 396 Thod i AT HL |

Explain consumer behaviour and their determination. (3)

“IUThT SHIEN W EHTH &1 994”9413 |

“Effect of society on consumer behaviour.” Explain. (3)

guor gfsran w1 2 7 fomam & avfa $ifso |

What is Communication Process ? Explain in detail. 3)
JaE — €
Section — C

o S R g ?

What are the objectives of Advertising ? (8)

Hiepfas qRE IUHH AGER & Hd T9Tfad Har 2 7

How culture influence consumer behaviour. (8)

T 3178 €1 U HiSe w12 7 SArel i |

What is AIDA model ? Explain it. (8)
Hew feamsfim i ufteresn =i famar @ auzmsd |

Explain in detail the concept of designing the message. (8)
39T BN % 32941 ! THEY |

Explain the objectives of consumer behaviour. (8)

fora TehR FUYYT & 3231 1 WTH HH & foru dewr &1 I9an fomar s a2 7 IeEw e |

How can message be used to achieve communication goals ? Give examples. (8)




