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111)爽可隔命in w編、く。さ

(a)躙H輌計             (b)● |。ぃ

(C)―                (d)甲国でq ul

lhC_iS thC pcrson、vho transmits thc mcssagc

(a) Rcccivcr             (b) Drivcr
(C) SCndcr                (d) CiCancr

(面)僣w呵 引 さ?

(a)  "● [ヽ                       (b)  fざ ゴ計赫

(C)コ雨論ボⅧ¬C   (d)コ 稀 輛
What is Advcrtising?

(a)  PubHCity                    (b)  SalCS Promotion

(C)  Paid lnfollllatiOn             (d)  All orthc abovc

(付)缶 甲     哺 れ ヽ た R、_Hlu諭 可 ぃ oさ l

(a)6● く              (b)叡
(c)鍮                (d)赫 潮

Advcrlising can bc・ uscd to sc‖  __
(a)  PrOduct                      (b)  ScrViCCS

(C) IdCas               (d) AH oFthc abovc
●)■舶 η可 締 椰HSu可 5Ч。コ Hミ 豫雨 w鋼― 哺平面 ヽ厳

揃・ u:ミ :

(a)R30         (b)RⅢ 3R
(c)嗽              (d)誦
Ihis is a hicrarchy oF cffccts or scquclltial modcl uscd to cxplain ho、v

advcrtising"DIk?

(a) ADD                (b) AIDA
(c) PESTl´ E              (d) SWOT

(vi)赫ミ
=清

¬画蔭河 m゙i?
(a) 編                   (b) 

…(C) ●Hlq                  (d) マ甲市01●0
V′hO is bcncrltcd by Advcrtising?

(a) COnsumcr             (b) ManuFacturcr
(C)  SOCiCty                     (d)  All orthc abovc
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(a)葬 而 Чq`R    (b)~鋪

(c)― m       (d)コ 品 祠 倒 ui

―

iS thC action and dccision proccss Of pcOplc who purchasc goods and

scⅣiccs for pcrsonal consumption

(a) COnsumcr bchaviour       (b) ConSumcr intcrcst
(C) Consumcr attitudc        (d) COnSumcr intcrprcta10n



CA3002 (3o14)

`IШ
)働くゴ油 ‐Tお き輌 m_  →Ч。・ ぃ劇ミ

7159
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(a)  prOduct or scⅣ icc

(C)nCCd Or problcm

(X)併綸価a'さ 引:0回司釦 さ?

The buying process starts when the buyer recognizes a 

-'

(a) {qd 6({l
(c) +€rlt-d 6'r{I

(b) shop or mark€i
(d) money or status

o) $nBdE{rI
(d) 3ci-6 stfi

(a) 3● く
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 Oql

(C) 
―

可 uЧul

(b),‐ ■ q[口 R

(d)OM可 赫

Culturc

PHce

Which of the following is a communication goal ?

(a) lnform (b) Influence

(c) Motivate (d) Alt ofthe above

E)' 
-' "f{S 

qfr 6 qcai, qral'ft q<n c( s{i EM wrd i t rq t t

(a) dr€ 1t; dqFa-*vftfu
(c) irflK (d) *{d

- 

i" one of the most basic inlluence on individual's needs' wants

and bchavlour

(a) Brand

(C)PrOduct

tilre-{
Scction - B

{iqor f,r i t
What is Communication ?

k*rqc wri t
What is Advertising ?

sq*6r q{tn wt i I
What is consumer behavioul ?

rilcq t rtrrr et{il€f,ri z

Wbst arc Communication's qTes and elemens ?

ffirqq*fiEnl i t
What arc the benefits of Adverrising ?

ｂ

　

ｄ

(3)

(3)

(3)

●
リ

(3)

(3)

PTO



CA3002                   (4 of4)                   7159

7 蒻命罰 凶q。(ett in。ぃ喘 論
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Explain consumcr bchaviour and thcir dctc,11lination                            (3)

8  -"qで K菫 。H同 司 い国 "輌゛ |

・EfFcct ofsocicty on cOnsumcr bchaviour' Explain                           (3)

9 -爺 円 鋼 [さ ?魚訳 含靱h翻 訳 |

Whatis Communica●on Proccss?::Xplain in dctaH                 (3)

れ 猥 ―爺

Section― C
lo 倉訃日ヽ金ョ引 さ?

What arc thc o● cclVCS OfAdvcrlζ ng? (8)

H 謙づ稀喩ヽ神赫 鮒qぃう論 w硫 ぃ、●さ?

How culture innucncc consulncr behaviour                          (3)

12 、e耐昔 R誦蒻 憫 :ミ ?釧 :g[`満RI
Matis AIDA model?Explaln it                            c)

13 赫 慾祠｀■喩費輛 哺録訳 さ
―

l

Explaln in dctalithc concept oFdcsiging the messagc                (3)

14 姉
"q。

くヽ 壽甫奇-1
Explaln thc obJ∝ ●ves of∞nsulncr behaliour                (3)

15 舗 H●KO呵ヽ金甫→
"田

モ綸 ヽ針 tヽ嫌罰蒻れ 諭 可囀ゃmさ ?`。ぃЧミ|

Ho■ can mcssagc bc uscd to achievc conlmumcatlm goals?Cive ex… lcs   (3)


