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Pz, () FAAAATGFA NTEHE |

Not;: : There are three sections A, B and C in the paper.
(i) QFAGH FeTgET] F 410 YT & 3TT T | IR YT U 37 HT & 4
7} 10 97T TEGAE TFR % T & 8 |

Answer all the 10 parts of the question No. 1 in section A. Each part carries
one mark and all 10 parts have objective type questions.

(iii) FT & % 8 goa B @ et 6 I & IR GIT | Iedeh T 3 3% F 8 U
ST 5 /50 %] 7 T G |

Answer any 6 questions out of the 8 questions in section B. Each question
carries 3 marks and to be answered within 5 lines/50 words.

(v) ST 6 F A G e 4 To) & FT AT | I 9 8 3% FT 8 T
ST 15 15,/150 951 8 IR Gorg /|

Answer any 4 questions out of the 6 questions in section C. Each question
carries 8 marks and to be answered within 15 lines/150 words.

) TRl T & G 5 ) FHHAGR T G 5 it |

Solve all the questions of a section consecutively together.
(vi) g T 7 3R 8 &1 1Rt A 3 Sae S E |

Only English version is valid in case of difference in both the languages.

HRTH — T

Section — A
1. @ S A 3N A St e S i TR 1 e R E 7
(a) efea o fepd e HieE i T (b) ifea ut fordl T Trge <t we
(c) dfea o fefErmm sl dm (d) SHH @l
Which of the following factors affect the ranking of videos on YouTube ?
(a) The number of comments on the video (b) The number of likes on the video
() The video description and tags (d) All of the above
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o= o @ we® g fefreat mrehfan aeiie 2

(a) Hrerer Hifen qrsten (b) -9 TThfen

(c) U 3o InfeaTEATH (d) I-R-Tere Tgarershom
What is the most effective digital marketing strategy ?

(a) Social Media Marketing (b) E-mail Marketing

(¢) Search Engine Optimisation  (d) Pay-per-click ac}vertising
o 21 2 Foper wireren wifisn worew i 3 et T ufded geE 8 7

(a) HEH (b) s

(© fas (@) fere-w

Which social media platform has the largest number of active users ?
(a) Facebook (b) Instagram

(¢) Twitter (d) LinkedIn

TRICTUE ~2ah T 8 7

(2) TH ICHH &l Teaeisord Ufthforeed & Jed € |

(b) U I ST URBfTUeE I 3k T &% Wieded sH Sl R |
(c) TUSh ICHhIH Sl Ugaeisardl ol Ug SRIVFH ¢ S el @ |
(d) T 9w T '

What is an affiliate network ?

- (a) A platform that connects advertisers with affiliates.

V)

(vi)

(vii)

(b) A platform that allows affiliates to create their own products.
(¢) A platform that allows advertisers to track their ad impressions.
(d) None of these

T UGH TR 7

(a) @Hﬁéﬁqaﬁmﬁmga (b) U WY Hifea wiewid
(c) T TS TSl wiewid (d) 3 g

What is google Ads ?

(a) A search engine optimisation tool (b) A social media platform
(¢) An online advertising platform (d) All of above

= ° 8 s it 31 wferfesd qehieh UTEeh & farfeer % e i ygame % R
TN T S E ?

(a) Tefenfea wmfafesa (b) B wnfafera

(c) Tiferfea wnfafess (d) 3UUE § § IS &

Which of the following data analytics techniques can be used to identify patterns
in customer behaviour ?

(a) Descriptive analytics (b) Predictive analytics
() 'Prescriptive analytigs : (d) None of the above
T 5 8 ol |1 oTewT AT IRATE B ?

(a) Y TTHRAIR I TR A & «1C SR ST 1! gry fopam Sar 2 |
(b) 39 TIHR I TR HE A Tg Hiaies Al gr foran Irar 2 |

(c) I8 TH BTl QH@‘TE‘H efEm % |

(d) T IR T AT ot waa § |

Which of the following is true about alpha testing ?

(a) Itis done by external users after the software is released.

(b) It is done by internal teams before the software is released.

(c) Itis type of acceptance testing.
(d) Itis also known as user acceptance testing.
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(vii) e HThIST o FB TR &

(ix)

*)

(a) SN URE, TS Hifean arew, difsa vd desreE
(b) A ey, Rie tgw o frer g

(c) hIcS BT Ud ST A

(d) IIH ° IS &I

What are some examples of content marketing ?

(a) Blog posts, social media posts, videos & podcasts.
(b) TV commercials, print ads and billboards

(¢) Cold calling & direct mail

(d) None of the above

fraferiaa o @ @i = 30 Arehian & fow st Ufdea 8 2
() @O TS ST e U $-Tet s

(b) ST eI TS T SYANT BT

(c) $-9ct Tt bl AT ST

(d) 3-0e A 9 I1ETHS IMHSA HEAT

Which of the following is a best practice for email marketing ?

(a) Sending emails to purchased email lists
(b) Using a generic subject line

(¢) Personalising the email content

(d) Including large attachments in the email

A A ST CRM BT A™ R ?
(a) Tooom =i d gfg (b) VTS HGY H IR
(c) Tmgeh fdwe H el (d) e THEH A il

Which of the following is a benefit of CRM ?

(a) Increased marketing costs (b) Improved customer satisfaction
(¢) Decreased customer retention (d) Reduced customer loyalty

QARE -t

Section — B

2. fefvreat 3iv giorer Hifean o wehiepa e i wrifoRr arsms |

Discuss the strategies for integrating digital & social media.

3. Teftee arbfen 3 urfiss wrkfen % uftgea =i see ez 2, Tmemsu |

Explain, digital marketing has shifted the landscape of traditional marketing.

4. e e AT <hY VfeRT Td W i SACTE SIS o ATIE THEs |

Discuss the role and importance of social media marketing in online branding.

5. S-Tel HIhion hl I3 ol TS |

Discuss the email marketing practices.
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6. Towl N sfier AT H 3R I THITH |
What is the difference between alpha and beta testing ? ?3)

7. vt wfifeen Arehfen % alient B TR |

Define various social media marketing methods. 3)

8. fefreet mrhfen & YouTube dfEa 1 SEO fehamT meerqut 2 ¢

How important is video SEO in YouTube marketing ? 3

9. TR fefiee miehidn # 37 ArTeH R AW AT ?
How data analytics contributes and benefits digital marketing ? 3)
B —
Section - C

10. Tefves arbfon & fore sraam gurd @1 & dive Hifean 1 3w H8 F ahd 8 ?

How can businesses effectively use social media for digital marketing ? )

11. Tefiest arehfen H urges < S+ <l THemsd |

Explain the customer journey in digital marketing. (6]

12. fefireet arbfén i g wur e b wHifwt @ g ?

What are some effective email marketing strategies of digital marketing ? 8)

13. IaET, SR @i fefed Trhien Wil % 9 § 8 3w i B 7 fefies mbfen &
fere setfiim @ SEO feram wgwaqui @ ?
How can businesses use blogging as a digital marketing strategy and how important is
SEO in blogging ? 8)

14, SIS 379 HTH1eT RISl optimize H Td Ha9 GG o 1T ST TATRATCR i
T FY H B 7 Felrea arhfen & wwreh $ie Mk fon Tfafeam g@ wn & ¢
How can businesses use data analytics to optimize their email marketing campaigns

and drive conversions & explain email marketing analytics tools for Digital
Marketing. ®)

15. @fe o fafRau :
Write short notes on :
(a) TEZ.3M.
SEO

(b) IS AHIT
YouTube Marketing t))




