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AT () FH-EAATIEEC AeadE

Note : There are THREE sections in the paper A, B and C.

(i) QFT-TH I97 &1 1 & G 10 977 & I 5T | I YT W 3 &7 &
o G4 10 977 TGI8 IR F I & |

Answer all the 10 parts of the question No. 1 in Section A. Each part
carries one mark and all 10 parts have objective type questions.

(iii) I~ & 8 Fo71 5 & 57 6 371 & IR ST | 5% F97 3 3% 18 07
§THT 5 @TET / 50 WG] 5 3T g |/
Answer any 6 questions out of the 8 questions in Section B. Each question
carries 3 marks and to be answered within 5 lines / 50 words.

(iv) GFT-H % 6 F77 7 8 8T 4 3971 & IR T | I 597 8 37 HT 8 Td
$7e7 15 TIET / 150 WGl 5 3o o |

Answer any 4 questions out of the 6 questions in Section C. Each question
carries 8 marks and to be answered within 15 lines / 150 words.

(v) % QFIT F G T ) FHETR T T1 §T AT |
Solve all the questions of a section consecutively together.
(vi) I ST 7 37 517 F1 et 7 3 sgae @ A= 8 |

Only English version is valid in case of difference in both the languages.

YAA -
‘Section - A
1. () U aeg ! foshl sgm o e 2
(@) e (b) Wem
(c) forom (d) ST ad
Which of the following is medium to increase the sale of an item ?
(a) Exhibition (b) Fair
(¢) Advertisement (d) All of the above
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FeR SuRETaT & foTQ shie 1 area Suat @ 7
(a) THER-9 (b) TETEA
(c) e @ 39
Which medium is useful for illiterate consumers ?
(a) Newspaper (b) Mobile
(¢) Radio (d) E-mail
Il wiafiae /s fhen sigem @ i 8
(a) el < SeaTe (b) e =Bl S
(© (@9 () (d) SHREH B S T
What is the meaning of TV commercial /Ad. Film production ?
(a) Production of TV (b) SaleofTV
(c) Both(a) and (b) (d) None of the above
Aiferep fommom 1 qE ST R @I @ °
(a) hicial bl BT TFT (b) THIUNZ 9 U BT FAFT
(c) THIIRE BISH SHMT (d) STRF T 9 B3 A8

What is primary objective of ethical advertising ?
(a) Building college image

(b) Building corporate and brand image

(¢) Building corporate house

(d) None of the above

T B I 7 ISTTZE HT THR T 8 ?

(a) 3-HME JETE (b) TS Hffea JeETse
(c) THAIER IR (d) T I=ETEe

Which one out of these is not type of website ?

(a) E-commerce website (b) Social media website
(c) Business website (d) Mango website

TTq % UHH Teheiteh 1 TN fehalT ST 8

(a) Togmom fbeni | (b) TWHHWAA

(c) UEwRfReEwH (d) T A HIE T

Stop Frame animation technique is used

(a) Inad film (b) In spectacles frame
(c) Five star film (d) None of these

H  qrem 6 yafe SwmRalst i wred Sifea’ e i amla <t | ?
(a) Ui (b) 3-7A

(c) mEa TR (d) AR

Which new media trends allow uses to broadcast live video ?

(a) Podcasting (b) E-malil

(c) Live streaming (d) Blogging
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(viii) ‘amgm ifesd’ 3
(a) O I I AHUG (b) aq fersha Som
(c) ST SedTeH S (d) ST ah
Buying motives are
(a) Product purchase motive (b) Product selling motive

(¢) Product production motive (d) All of the above

(ix) T et fommmm & S, wiv ot S st o st 2 2

(a) TERE W (b) WSHM W
(c) = (d) TR
Which team decides the amount of budget in TV commercial ?
(a) Animation team (b) Production team
(¢) Styling team (d) Actor team
(x) et fergn oot T foba 3Tl ST SRR A B 7
(2) I (b) 2%
© 3 () )T
Television animation uses which types of dimensions ?
@ 1D (b) 2D
(c) 3D (d) Both (b) and (c) (1x10)
YA —
Section — B

2. I- 3TN Ue 9 319 941 gHd @ 7

What do you understand by the term ‘buying motives’ ? A3
3. Wik Hod AR ToRTae 8 I8 8 ? 99y |

How are cultural values and advertising connected ? Explain. A3
4.  3TM9eh G ¢feh Sfta 1 3wt fopedl =R SereTse o6 A foTfe |

Write the name of any four website used in your daily life. 3)
5. 3T I AT H, HRIME BT o R BRIG © 7

What are the advantages of ‘community forums’ in today’s world ? 3)
6. 3- UFMIE § 3T 1 THIA B 7 -

What do you understand by the term ‘3-D’ Animation ? 3)

7. RS ) aRRe S % fu 1E i T iR g |

Suggest any three creative strategies to make an advertisement viral ? €))
P.T.O.
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8.

10.

11.

12.

13

14.

15.

o Reen Fmtor & 997e Y SuTfId 0 aTet 18 diF Heh THeTs |

Explain any three factors affecting the budget for production of an ad-film. 3

Sete wifean @ B areft gifr i e o Far ?

State disadvantages of internet media in brief. 3
A -

i Section— C -

Hifean 3 w9 1 a0 % B 3 THAH 12 ?

What are the advantages and disadvantages of Internet as media ? ®)

fergoet e Fmfor & e willfa 6 s g adi ® 2

What is the role of creative strategy for making an ad-film ? 8)

fafir weR % JeeTse o SR H e |iga ward |

What are the different types of websites, explain with example. t))

wfrmeE % fafir= ger ! fomar @ s9smse |

Explain the types of animation in detail. ®)

Feft Rt 3 forsrom Reewt % SR Siofe ST IR il aTe! S e 9T 8 7
What are the major factors affecting the budget during TV commercial or an
Ad-film ? 1))

fermmom & fcrepar & IR 7 IR Higa TWATST |
With the help of examples, explain about the ethics in advertising. 8)



