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COPY WRITING-II

Freifa @ 369 [SAferehaw 31 : 60
Time allowed : 3 Hours] [Maximum Marks : 60
A () FEH-EHATIEAY g E

Note : There are THREE sections in the paper A, B and C.

(i) BFT-T T I97T GGAT1 & G 10 9771 & I 7T | TRF 9777 T 37 &7 &
gq @4 10 Y77 FGRY THR F T 5 8 |

Answer all the 10 parts of the question No. I in Section A. Each part
carries one mark and all 10 parts have objective type questions.

(iii) -1 5 8 T § @ fo5e5T 6 T & I HoT | 5% T97 3 3% T 8 vd
STHT5 I / 50 F1eg] 5 3o o |
Answer any 6 questions out of the 8 questions in Section B. Each question
carries 3 marks and to be answered within 5 lines / 50 words.

(iv) QFA-1 3 6 I971 4 G 58T 4 5971 & IR T | FF 97 8 3% 72 uq
FHHT 15 ST / 150 Feg) 5 37 Gorw |

Answer any 4 questions out of the 6 questions in Section C. Each question
carries 8 marks and to be answered within 15 lines / 150 words.

(v)  F%H GFT 3 Gt 5971 1 FHAR T 1Y §T HIrT |
Solve all the questions of a section consecutively together.
(vi) I YTSI3T 7 3= g1 ) IR 7 31t argene 8w &

Only English version is valid in case of difference in both the languages.

AR - T
Section — A
1. () fEmmsdddde
(2) HTA-Z-THM (b) I~
(c) HTel-g-Tad (d) HTA-Z-3RTE
CTA in advertisement copy is
(a) call-to-action (b) call-to-attract
(c) call-to-agency (d) call-to-attempt
H
= (1 of 4) P.T.O.
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&g g anféw 6 3mars Fanferd) ey 2 |
(a) TS fosma (b) AT g formToH
(¢) e fommm (d) ST I3 i T
Voice quality of dialogue artist is important for
(a) Print advertisement (b) Transit visual advertising
(¢) Radio advertisement (d) None of the above
erieh =rara ot fagmae & 1 3 R |
(a) = (b) &
(c) IrEEHd (d) g T Thdl
A statutory warning is also a part of advertising copy.
(@) Yes (b) No
(¢) Disagree (d) Can’tsay
TR g 3¢ AT &
(@) e (b) e
(c) gk (d) s
“Just do it” is the tagline of :
(a) Adidas (b) Liberty
(¢) Nike (d) Bata
Tt <1 Teh T S Topd) forstmae | Scare /S /e o faetor gagme whfga @
(a) SISt g (b) AT T AT
(c) uardfh @ o

A part of copy that focuses on explaining the details of product / service / idea
in an advertisement :

(a) Bodycopy (b) Client’s name
(¢) Address line (d) Headline

it wieHd 6 T Bl 8

() ey (b) wEeg

(c) wbrizg (d) fasmmgq

A copy platform is created

(a) For trains (b) For buses

(c) For passengers (d) For advertisement
TS TS S forsma i) s 9 fsanfed s @

(a) g (b) RS

(c) SME-hdl (d) Tosma wfasm=
An organisation that creates & executes the advertising copy
(a) Media (b) Client

(c) Researcher (d) Advertising agency
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(viii) feramam wfer % wfera el @ 2 7

() T T Toh THE S IUTE <hl =TeH h Ta 371 TTeT e 2 |
(b) NI 1 Th THE SN IUTE hl Toe57 LT 2 |

(c) < 1 U Tgg g 3eare o el wilier 4 |

(d) 3ITH Tt

Who is the target audience of the advertising copy ?

(a) A group of people who are most likely to want the product.

(b) A group of people who may desire the product.

(¢) A group of people who have never bought the product.
(d) All of the above

(ix) Tt AT 35eh! et @

(a) ifean fawm (b) g Ry
(c) TETcHe famt (d) <@ faum
Creating copy is the responsibility of :
(a) Media department (b) Contact department
(¢) Creative department (d) Accounts department
x) gz famm Y it wgrees @9 =Ry |
(a) HI= (b) T T
) B (d) TS T9E
The copy for radio advertisement needs to aid the :
(a) Fashion (b) Visualisation
(c) Print (d) Visual effects (1x10)
A — &t
Section — B
2. AH-Te fifgar fagmam it ganeht it & i Iergo G |
Give three examples of effective copy in non-print media advertising. &)}
3. Il ford YRR g3k T e et B 7
How does copy grab viewer’s attention ? A3)
4. vl it 2 UThT Ueh ST HIEW AT 7 2
Why is magazine a good medium for long copy ? 3)
5. g fasmes &g it ot gt =i 2
How should be the copy of transit advertising ? 3)

P.T.O.
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6.

10.

Ll

12.

13.

14.

15.

1 BT T T A7 T T 3 3P e 2 7 i 7

Is small copy a good option for point of purchase copy ? Why ? 3)
TR o Hed THIH 3 Uad SHidt § 9 4] |
State the difference between newspaper & sales promotion copy. &)

TS} B T & HIUCUE RT3 7

What are the criterias of good copy writing ? 3)
e R A H iR A T TG ad & ?
What are the elements of copy used in magazine advertisement ? A3)
Qe —
Section — C

fopeft fosmar 21T &) Tharar § fasiae i o e ! auesy |

Explain the importance of advertising copy in the success of an advertising campaign. (8)

1ot == 3 Rt oft Forstrom o wrgert hTd) & TehHICHR YRGS W == R |

Discuss the negative aspects of copy used in any advertisement of your choice. 8)

T wiied s o o gieetl o foTu vl SueR T A1 |

Create five suitable slogans for Rajasthan Tourism Development Corporation hotels.  (8)
“A” A “HR H Y (ks FgER) femma IR 6 Fhear 2 w1 e v |
EEci

For the success of an advertising campaign, (according to you) what is more

important “Art” or “Copy” ? Why ? 8
1ot g o fenet oft Ta Bq Afaes ardfier i we & ford |
Write a copy with moral appeal on any service of your choice. t))

T T it forea woe ueh ikt o@eh foh =il 1 qTe it & 7

What steps does a copy-writer follow while writing an advertising copy ? 8




